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Overview of the Department of Commerce

| the I}LPJ,I'[H'I‘TII b Comimerce commenced since | 8th ]I.I’\ 1948 on separutlﬂn from
the Depanment of L; onomics led by an eminent authority of Commerce named Professor Amar Narayan
Agrawal who was invited from University of Allahabad (L.P) 1o develop Commerce as academic branch
of knowledge. The Department with its continuous nurturing gave another branch of relevant knowledge |

Glorious jourmey «

Department of Applied Economics and Business Administration™ which later renamed as Department of
Business Management is second Department under the ages of School of Commerce & Management-
SCM. The Growth & Development of this Depaniment emerged on a magnificent platform by its
hardworking facults members who have adopted out of box thinking and dedication towards the
University as well as the Department. The Department is leading in academic contributions in the form of
popular text book writings in Hindi and English by faculty members. Research Grant under DRS; Major
& minor Projects by Faculty, faculty Pamicipation in National-International Association conferences,
Presentation of Rescarch Papers. Recipient of Research Awards in the National Academic forums, visiting
lecture, creating innoyative ideas including own academic responsibility of Teaching.

Bachelor of Commerce (B.Com) Programme:
Bachelor of Comnmerce (B .Com) is the most exalted three four year full time under-graduate programme ||
in commerce. Phe course provides an extreme and rigorous base for teaching. research and administration.
The course scrves the noeds of academics and prepares students for business nndindusn'y sector, The
‘Alumni of this course are well placed in business. academics and administration in the country. In the
‘wear 2009, afier being upgraded as Central University, CBCSSyﬂunhasheenadopledbymeUnivuﬂB
urse is being changed second time after adopting CBCS System. The UGC has advised to

ergraduate programme and it is being introduced in academic year 2016-17. lnllu
r mﬂqﬂﬂudmkmhﬂuwuumalﬁdumim?nlm




Foreword

The Natronal Education Policy 2020 (NEP) has been conceprualized and framed with an aim of
actualizing constitutional imperatives to achieve human development goals in an equitable and
democratic manner. The prime concem of this public policy s 10 develop well- rounded
competent individuals and o community of practices for making the naton a sell-rehant and
global leader

The NEP-2020 envisages o nova-episteric and ontalogical anticipation for Indi’s
fertiary education system, which recogmzes that higher education plays a pivotal and crucial role
in promoting human as well as societal well-being and in developing India as envisioned in its
Constitution - a democratic, just, socially conscious, cultured, and humane nation upholding
liberty, equality, fratermity, and justice for all.

The NEP-2020 underlines “higher  education  significantly  contributes towards
sustamablelivelihoods and economic development of the nation™ and “as Tndia moves ow ards
becoming a knowledge economy and society, more and more young Indians are likely 10 aspire
for lngher education™

In this backdrop, Doctor Harisingh Gour Vishwayidyalaya, Sagar is taking steps to bring
the desired transformation in higher education by implementing NEP from the academic session
2022-23. Implementing and executing NEP i the Vishwavidyalaya, where a number of courses
are being offered 10 thousands of students, 15 a great responsibility. Afler rigorous discussions
with vanous stakeholders, and concemed key functionanes. a commeon curneulum framework
is framed and proposed. The curnicalum frameswork would be further fine-tuned after feedback
andsuggestions from the respective acadenmic bodies We all know that NLP-2020 also locuses
on promoting cntical thinking, mnovation, and creativity 1o enable the use and promotion of
higher-order thinking skills.  Indeed, NEP s set 10 revolutionize the education system in the
country nght from school to higher education

I am happy 1o share the “Curnculum Framework-2022" which is based on National
Education Policy-2020 This Framework 15 designed with a Bharat-centric approach  and
provides an opportunity 1o decolonize the know ledge, knower, and knowing through learner-
centric, mnovative and liberal approach m terms ot choice of subjectdisciplines ol study,
creating acadenic pathways having constructive combimations ol disciplines for study with
muluple entry and exit points, academic bank of credits (ABC) determining semester-wise
academic load and the ease how to learn™ 1o the extent possible.

The proposed curniculum framework is also aligned with the letter and spirit of NEP-
2020 i terms of providimg multy trans-disciphinary and holistic education. assessment of for/as
learning, experiential learming, and community engagement, with the fusion of Indian ethos,
culiure, and life practices along with 2 [st-century skills

| appreciate the sincere efforts made by the NEP Implementation commitiee of the
N ishwavidyalaya, in formulating this Framework. | also acknowledge the contribution of the
scademic stakeholders and admimstrative officers in this venture.

Prof. Neelima Gupta
Hon'ble Vice Chancellor




National Education Policy- 2020
“ Shaping the Future Through Education”

Education is the foundation of a thriving socicty, the bedrock upon which individuals and nations build
their dreams and aspirations. It 1s a powerful force that shapes our citizens' character, intellect, and
capabiliies The Natonal Education Policy Curmculum demonsirates our UNWavernng commitment o
Jeveraging education’s transformative potential for the betterment of our nation

In developing this curriculum, we set out on a journey to not only adapt to changing times, but also to
jead and innovate. Our vision was simple: to prepare our students to be active, responsible, and
compassionate citizens by providing them with the knowledge, skills, and values they need to navigate an
increasingly complex world. This curriculum is the culmination of extensive research, consultation, and
collaboration with educators, experts. and stakeholders from a variety of backgrounds and fields.
Promoting holistic development is the central goal of this Curriculum It goes beyond rote memorn zalion
and standardization by emphasizing creativity, critical thinking. and problem-solving. It ncknowledges
that education must go beyond classrooms and textbooks, embracing experiental learning, digital heraey,
and interdisciplinary perspectives.

One of the curriculum’s most significant innovations is its emphasis on flexibility and choice. We believe
that each learner is unique, and that their educational path should reflect their interests, passions, and
goals. The curriculum provides students with a diverse range of subjects and opportunities to explore,
allowing them to forge their own paths to success while ensuring a sohid foundation in essential knowledge
and skills.

This Cumculum also recogmizes the value of values and ethics 1n education. It seeks 10 develop not only
intelligent minds, but also compassionate hearts, [t promotes the development of moral and ethucal values
by emphasizing empathy, respect. and social responsibility.

Furthermore, this curriculum is designed 10 meet the changing needs of the global community. In a rapidly
changing world, it is critical that our students have the skills and knowledge necessary to compele on a
global scale. This curriculum encourages internationalization by raising awareness of global issues and
fostening an appreciation for cultural diversity

With the introduction of this curnculum. we are entenng into a new era in education. It is a promise 1o |
our children and future generations that we will provide them with the best education pussible, one that
will prepare them 1o face the challenges and seize the opportunities of the twenty-first century.

Prof. J.K. Jain
Head, Department of Commerce




Important Guidelines for Students
1Ordinance 22 (A)}

Medium of Instruction and Examination:

«  The medium of instruction in respect of all Programmes of Studies offered by the Schools,
Departments and Centers of Studies shall be English/ Hindi, except in cases of studies / research in
languages.

«  Question Papers ol all examinations shall be set and answered in English/Hindi language, except
in case of examinations in languages * literature, where the question papers may be set und answered
in the respective languages either in totality or in part, depending upon the requirements ul the cuurse.
*  Project Work / Project Report / Dissertation / Field Work Report / Training Report efe, if any,
shall have to be written in English/Hindi, except in case of the Programmes of Studies in languages / ‘
literature, where the same may be required to be written in the respective language.

Feedback of the Students:

There shall be an evaluation of the course taught to the students in accordance with the parmelen
fixed for such a purposc and also in consonance with the prevarhing practice  camiatition i the
Universities of the country. The modalities of such an exercise would broadly respond to teacher-
taught relationship as determined by quality, style, manner and method of teaching along with efficacy
of communication and the like. The terms of evaluation will be pursued by the Committec constituted
for such a purpose by the Vice-Chancellor of the University. The configuration of evaluation shall
generate the following ethigs:

(1) Nature of course

(1) Effectiveness of course

(111)Comprehensibility by the students .
(iv)Effectiveness of communication

(v) Employment of Audio/Visual Aids (wherever applicable)

(vi)Sincerity and regulanty of teacher/ instructor.

Examination System:
e All Programmes of Studies of the Umiversity shall be offered under Semester System and |
Examination and evaluation of students shall be through Comprehensive Continuous Intemal
. Assessment (CCA)
e As a general principle, the Comprehensive Continuous Internal Assessment and End Semester
Examination shall compnse the following components: ]
i.  Mid Term Examination 20%
ii. Continuous Internal Assessment 20%
i End-Semester Examination  60%%
e Depending upon the nature and requirements of a particulur vourse, individual Departiments Centre
shall, within the overall framework of Comprehensive Continuous Intermnal Assessment (CCA) |
prescribed by the Board of Studies concemed, have frecdom to prescribe additional/diff
‘compon and weightage for different component. Provided that the weightage of the
Examination shall not be less than 60%. i -
iled distribution and break-up of the Comprehensive Continuous Internal Assessment {
he specified by the teacher concemed in the Detailed Course outlined for cach course
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Revaluation of Answer Sheets:

e No revaluation of answer sheet 15 permutted However. aggnieved student may apply on the
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by the comtroller of exammmation

Conduct of Examination:
All examumatsons of the University (except the cntrance examunations for admission i diflerent
hm_udMiMhmw-dh&iuhtmmCmsnnly.
mhﬁuhud-Tumdend-mthcmtiﬁedbylheHuidi_"ﬂf
the Deparmment ' Dircctors of the Centers Deans of the School at least fifteen days prior to the
commencement of the 2xammations
The Mid-Term and End-Semester Exammations shall be conducted under the general supervision
of the Head of Department, who shall act as Centre Sepermtendent for all examinations of the
mdhhwHcshrshaﬂmhtn\@mmndulicsfmmmwguiﬂw -
hﬂym-dmﬂMtﬁpﬁﬂﬁbkh&eﬁiﬂaﬂﬂi}'mﬂdﬂmofﬂ\esmimﬁuﬂ.
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Tkﬂpﬁrmrdamwuhmam&m&mdmdhymﬂ :
2 Semester Grade Pomt Average (SGPAL =md Waghted Average Marks (WAM) The
Smde sheet of 3 student 1n the final semesicr of 2 programme shall also nclude:
B The SGPA and CGPA shall be rounded off 1o 2 decwmal pomnts and reported 1 the grade
shects
i  Cumulative Grade Pount Average (CGPA L and N
&  Overall Weighted Percentage Marks (OWPM). The CGPA and OWPM being the
real mdicators of a sndent’s performance. These shall be calculated as under:

SGPA = JC1Ge) (201
 WAM=(ICIMi) (S0 %
GPA = (LY Cm Go) (TG
WPM = (¥ T Coi Mai ) (EECni)%
mber of credits in i* course. Mi =
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Course-Wise Letter Grade & Grade Point: |
Accordingly, the percentage of marks obtained by a student in o course will be indicated by a grade point
and a letter grade on a Ten (10) pomnt scale as under

Percentage of Marks  Grade Point Letter Grade
91-100 1. 1 0
75-90 ] At

[ 65-74
5564 7
. — b | B(Above Average)
s 5 C
| 40-44 4 ]
L - o , F .
| “Abset | 0 | e

e A student obtaining Grade F shall be considered failed and will be required to reappear in the
examination.

e For non-credit courses "Satisfactory” or “"Unsatisfactory” shall be indicated instead of the lener

grade and this will not be counted tor the completion of SGPA CGPA

CGPA, Overall Letter Grade and Class:

e The overall cumulative performance of a student shall be indicated by the Cumulative Grade Point ‘
i Average (CGPA),

| e The marks and the grades obtained in the courses corresponding to the maximum number of credits
specified for completion of a Programme of Studies will be taken into consideration in armving at
the OWPM with overall Letter Grade and Class, as under:

OWPM LETTER GRADE CLASSS

" 91-100 | O (Outstanding) | First Class (O
75-90 A* (Excellent) First Class
65-74 A (Very good) First Class
55-64 B~ (Good) Second Class
‘ 50-54 B (Above Average) ' Second Class
4549 C (Average) Third Class
w044 | Ppa | Pass Class 1 |

A student who has suceessfully completed all the courses to accumulate the minimum specified
sumber of credits under the Comprehensive Choice Based Credit System shall be deemed to have

completed the Programme of Studes.

R ng of Students:
@ The first three ranks in every Programme of Studies shall be decided on the basis of OWPM. ||
rank holders in each Programme of Studies shall be awarded the Certificate of Merit,

d have more than 60 percent mﬁti.lﬂmﬁﬂ:

the Courses 1n 4 Programme af Study without any




Attendance: |
e No student shall be permitted to sit for the End semester examination in the course in which he/she

has secured Jess than 75%, attendance

o The teacher handling a course shall be responsible for mamtaming a record ol antendiance of
dudents who have registered for the course and shall display on the Nutice Board of the
Department the monthly attendance record of each student.

« Al teachers shall intimate the Head of the Department Director of the Centre concerned, at least
seven calendar days before the last instruction day in the semester, particulars of all students who |
have secured less than 75% attendance in one or MOTE COUrSES.

» The Head of the Department - Director of the Uentre shall display on the Notice Board of the § |
Department names of all students who will not be eligible to take the End-semesier examimnations |
in the various courses and send a copy of the same 1o the Dean of the School concermed

e The Dean of the School concerned may grant exemption 1o a candidate who has failed 1o oblain
the minimum prescribed 75% attendance for vahd reasons provided that such exemptions shall not
be granted for attendance below 63%

| ,i

Promotion & Progression:

e A student shall be required to participate in Mid-Term Examination and Internal Assessment as
specified in the Detailed Course Outline. fuling which he she shall be deemed to have NOT 2
COMPLETED the course and shall be awarded the "1 Grade. Provided further that the "1 Grrade
shall also be awarded to a candidate in a course in which he/she has been declared ineligible 1o
appear in the End-Semester Examination of courses on account not meeting the mimmum
prescribed attendance requirements for the course.

e A student who has been awarded "1" Grade shall be required to re-register for the same course. :
when it is offered in the next semester(s), or shall have to regisier for another course under the
overall framework of credit accumulanon under the C omprehensive Choice Based Credt System
to be able to successfully complete the mimmum specified credit requirements for completion vl
the Programme of Studies.

e A candidate shall be deemed to have successfully completed a course except in case where he/she
has been awarded the "1” Grade or "F* Grade. |

e A student who has successfully completed a course shall not be permitted to repeat the course to i
improve his her grade |

e A candidate shall be required to secure a minmum of 40% Marks, in the course taken, w0 ||
successfully complete that course, failing which he she shall be deemed to have farled in the course
and shall be awarded the “F" Grade. .

. 'lh“F"’Gmleuncenwudcds_hnllsuyin!hegndcqardoflhemdmlmdsbﬂlnmhe-we .

even when he she successfully completes the course later. The grade acquired later by the student i
will be indicated in the grade sheet of the subsequent semester in which the candidate has appeared ||

e for clearance of the arrears. I
o .t has been awarded "F" Grade, he she shall be required 10 repeat only the End-
jon 1.e. he'she shall be required to reappear in End-Semester Examination of that
m_m.mmthmimmmuwiu the Con
| Assessment and or the Mid-Term Examination. The marks obtained by

12



o I a student secares 1 Grade in a Project Work / Project Report / Dissertation / Field Work Report
! Training Report ete, he/she shall be required 1o resubmit the revised Project Work / Project Report
*Dissertation  Dield Work Report © 1raining Report ete as required by the evaluaton(s). Provided
further that a student shall be permitted o re-submit the Project Work / Project Report /
Dissertation * Field Work Report © Training Report ete for a maximum of three times (including
the first submission).

There shall be no system of compartmental / supplementary examination.

All students admitted 1o an Odd Semester shall be eligible [or promotion to the Even Semester. To
be eligible for promotion from an Even Semester to the Odd Semester, a student shall be required
10 successfully complete at least 50% of all the courses registered by him/her so far. All such
students who are not promoted 10 the next semester shall be treated as Ex-Students and shall
continue 1o remain so till they become eligible for promotion to the next semester.

Re-registration in Failed Courses:
o Ifa student, who has been awarded *F” Grade wants o repeat the course by re-registration, he/she
may be permitted on a payment of prescribed fees. In such cases, the student is permitted o appear
in mid semester and continuous internal assessment besides the end semester examinations,

Value Enhancement Course:
Students may opt for Value Enhancement Course in any of the semester cach year.
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BACHELOR OF COMMERCE (B.Com. Hons. 4 Year Programme) |
Entry Level-8/12th n-qnired' Successful Cuq_gplﬂlnn of Secondary School with Commerce Discipline |

BACHELOR OF COMMERCE (B.Com. Hons. 4 Year Programme)

|
|

Semester-l
Course Code Course Title Course 1ype L P Credit
, e : : ; Discipli Specific 1 sl1lo | 6 _' '
i COM-DSM-111 l Financial Accounting Manﬁ | L ! . | [ |
! g Business Drgmualmn and | Disciplin Speu!'-. p
| EERE AN 411 ' Management hh]nr E" a3 ) |
COM-MDM-111  Business Economics m:}:r'nlﬁk iplinary 5 0 f 1
COM-AEC-111  Entreprencurship :"’"“3' Enhancement 5 1 g @ 1
. ourse |
Value Enhancement |
Course |
Total Credit -
|
BACHELOR OF COMMERCE (B.Com. Hons. 4 Year Programme) ‘
Semester-11 1
Cnuru Code Course Title CourseType  |L T P | _Credit
M-DSM-211 Th_(,'Ztllptl'llll.-Aluzq:nmm:ltiﬂg g::::lhﬁ Specific ! 511 | 0 6
COM-DSM-212  Corporate Law ﬂ':l":f"“ﬁ Specific: | ¢4 [ LS 4
TN : i Multi-Disciplinary
COM-MDM-2 B Law 0
e | | Mafr B AR N |3
g : ill Enhancement
COM-SEC-211 ,Pmun:l Selling m 2 I'.I 0 2 )

TR 7T e e T
e P nhan il |

Total Credit

Mm
20

|

LEVEL 5 REQUIRED 36-40 CREDITS (UNDERGRADUATE CERTIFICATE)




bemtsler-lll

‘ Course Code Course Title | Course Type LI¥
COM-DSM-311  Business Statistics ﬂ;;:f"“‘@ R T )
| l-mm—m Strategic Management M: ];f“'“& Spevific
| |
| COM-MDM-311 | Banking & Micro Finance | MU\ sl
Major
COM-AEC-311 Corporate Social ﬁhihly Enhuncement 1
Responsibility Course
COM-VEC-311 Value Eohancement Qualifying
- = , R ¥Coime. ... L 4 il
| ~ Total Credit i I

! BACHELOR OF COMMERCE (B.Com. Hons. 4 Year Programme)

| Semester-1V
. Course Code Course Title | Course Type L T P Credil
Disciplinary Specific J l l |
COM-DSM-4 e ]
‘ i 11 | Cost Accounting | | 51 ﬂ_] e Bl
lCOM-DSM-dIl Advertisement & Sales |D|mpthSpcctﬁc | 5 I I ] 0| 6 ]
Management Major -
" COM-MDM-411 Business Mathematics :E;::;I)'mplmar}. §' L9 f
COM-SEC-411 tl.l'ulpf;rulu Govermance & Skill Enhancement .
| ~~ _yEthies Course
“ _ Value Enhancement '
L—E Dy VRO l lCuurse | |
 Total Credit

EXIT: LEVEL 6 REQUIRED L-5,36-40 CREDITS L-6 36- 40 CREDITS (UNDERGRADUCATEDIPLOMA)

4




- h Semesler-v
se C ~ Course Title = Course Type
Income Tax Law & Disciplingyy Specific
COM-DSM-51 lﬁ Pabtics
o e o | Financial Marketing
[Wﬂ | Operations
Management Concepts and | Multi-Disciplinary
Organizational Behaviour  Major

Ability Enhancement
COM-{E(:'-SII | Insurance Countn

CﬂM-\"EC-SI 1 ;«:’alue Enhancement Qualifying
| ourse . .

Total Credit : |- A

BACHELOR OF COMMERCE (B.Com. Hons. 4 Year Programme)
S Semester-V1
Course Code Course Title ~ Course Type L T P
COMDENLEL: Indirect Tax Laws & Dlmpl Specific
COM-DSM-611 | 8 ] @y |

b

COM-DSM-612 | Auditing | E‘:f;f"“ﬂ’ S

Tax Planning & Multi-Disciplinary |
Management Major

COM-MDM-611

Skill Enhancemem
Course

Value Enhancement
Course

Total Credit

COM-SEC-611 E-Commerce




Yepartment of Commerce, Dr. Harisingh Gour 1 is!
. IM'.‘HIILHII DF(‘DMMEIICE B.Com. Hm'l\'url' Dgr
_ ;m v—~‘! ,,._;. . e——— “1 e T -.1. imum ‘ 75
' Semuler-\’ll |
Course Code Course Title Course Type R TR
Disciphnary Specific

COM-DSM-TH Advance Statistics Mayor

s i - A i ’h‘w

Advance Banking &
COM-MDM-TH Insurance Mulu-DisciplinaryMajor 5

COM-AEC711 Public Finance R T——h 0| 2
COMVEC-T11 :‘uluc F nhancement Qualifying
ourse i A R s
Total Credit a =P .
BACHELOR OF COMMERCE (B.Com. Hons. 4 Y ear Programmc)
Semester-V 111
Course Code Course Title Course Type LT P Credit
| COM-DSMS11 Financial Managemen ?;:;;f"““’ Speife. 501 19 8
COM-DSM-812  Managenal Economics ﬂ‘::f“"“’-‘ R KL 6
r T T e T "
COM-MDM-811  and International Mulu-DisciplinaryMajor 5 1 | 0 6
| : __ Business -
COM-SEC-511 Marketing Management :.::L:l:"“h“n“"wm 2 N h 2
COM-VEC-811 ;‘;Iu: Enhancement l l l Quilifying
| e Total Credit ' 20

EXIT: Total of 144-160 Credits (from 1-5 3o-340-, 1 -6 3o-40. 1 -7 3640, L-8 36-40) (Honours/Research)

(OR)
| BACHELOR OF COMMERCE Hons. With Research (B.Com. Hons.
e Semester-V111 .
Course Code Course Title ___Course Typ_t LITIP Credit

ISTTAS Intemship Industrial Traming Apprenticeship; L= Theory--1 credit- |
FNVICE= Freld visit Commumty Engagement. I'-quml-immmm -

wm—-lmn-:m




Department of Commerce Dr. Harisingh (€

DEPARTMENT OF COMMERCE
B.Com. (Semester-1)
(Academic Session- 2023-24)

Course Code | Nomenclature of Paper Course Type L
‘ 1 g , Disciplinary Specific ll 3
) COM-DSM-111 | Financial Accounting ~ Major 5 ! I__; ] | |
. Course Objective: .

| This course aims:

‘ CO:: To make learners understand basics of Financial Accounting.
CO:: To make learners understand about the preparation of Bank Reconciliation Statements
COs: To facilitate leamning of procedure for rectification of errors and charging depreciation.
CO4: To develop skill set for preparation of Final Accounts.

‘ CO«: To provide in depth knowledge about Partnership Accounts includiog nume ol eARIVISeS.

Course Contents:

UNIT-I: Financial Accounting: Mecaning. definition, functions, objectives, advantages. limitations: 1
! Book-keeping v/s accounting v/s accountancy. Users of accounting information; principles of
‘ accounting - concepts and conventions \ oucher- meaning, preparation and presentation, Accounting
| standards - meaning, objectives - list of accounting standards issuedd by ASH
' Accounting Process: Branches ol accounting. accounting cycle, systems of accounting, approaches
to accounting. Types of accounts - Rules of debt and credit, accounting equation, journal, ledger and
wrial balance; Meaning of capital, revenue and deferred revenue expenditure and capital and revenue
receipts and their accounting treatment.
Subsidiary Journal Books Meaning, need. types of subsidiary books — purchases book, purchases
retum book, sales books, sales return book, bills receivable book, bills payable book, cash book
including petty cash book and journal proper

UNIT-11: Bank Reconciliation Statements: Meaning. need, reasons for difference in bank balance
as per cash book and pass book. Comparison entries in cash book and pass book and noting the
dﬁm‘ rences in preparation of BRS under (a) Favorable balance (b) unfavorable (over draft) balance
mmt. or rectification of cashbook. '
Rectifl of errors: Types or errors: Rectification of errors (a) before trial balance is prepared
(b) Before preparing final accounts (¢) afier preparing final accounts.

Depreciation: Meaning, causes, need for depreciation, difference between depr n,
epletion, methods of problems on fixed installment method and written down value

d by Income Tax Act '
accounts of sole proprictorship business - meaning of trader and m
unt (b) Trading account (c) Profit and loss.



sarrtment of [ormmi '],.’.r“. e

UNIT-IV: Consignment Accounts and Branch Accounts: Consignment - Meaning - Features - N
Proforma mveice - Account sales - Del credere commission-Accounting treatment in the books of ||
the consignor and the consignee - Valuation of consignment stock -Treatment of Normal and |
abnormal Loss - Invaiee of goods at a price higher than the cost price (ncluding practiive)

Branch Accounts - Meaning and Significance of Branches - Good sent 1o Branch - Swk taking,
Good 1n Transit - Proforma Price - Reconciliation of Branch Accounts with Head Office

UNIT-V: - Partnership Accounts: Final accounts of partnership firms - Capital Accounts (Fixed
and Muctuating) - Admission, Retirement and Death of a Partner including tremtment of goodwill 3
Dissolution of partnership firms including precemeal distibution of assets, Amalgamation of

. partnership firms; Conversion mto a company and Sale o s comparny fincluding practival prohlems)

Learning Outcomes:
On completion of this course, the learners will be able to:

L0y Understand the concepts and process of accounting

LO: Reconcile bank balunce with cashhook and can wently and rectify the errors
L0y Perform the wask of charging depreciativn

LO4: Prepare branch and consignment accounts.

LOs: Prepare final accounts of a sole proprietorship business and parinerships firms.

| Suggested readings:

| e HBatty, J. Principles of Accounting.

' e Gupta R L. and Gupta, VK. Principles & Practice of Accounting Sulan Chand and

| Sons, New Delh

Grewal, TS Introduction 1 Accountancy. S. Chand and Co. New Dellu

Haneef and Mukherjee. Accountancy-l &11, Tata McGraw Hill Co

Jain S.P. & Narang, K.L. Accountancy-1. Kalyani Publishers. |
Gupta R |& Radhaswamy, Advanced Accountancy: Sultan Chand & Sons
Jawaharlal Lal Financial Accounting. Himalaya Publishing House.

Sehgal, Deepak. Fundamentals of Financial Accounting. Tax Mann Publication | *

Tulsian, Accountancy-l: Tata McGraw Hill Company.




DEPARTMENT OF COMMERCE
B.Com. (Semester-1)
(Academic Session- 2023-24)
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Course Code Nomenclature of Paper Course Type [ L TJ P Credit
e ——— e — e - — ¥ S—
iy Business Organisation Dhsciplimary Specific
COM-DEM-112 and Management Major | S| !|o)] @
Course Objective:
This course mms:

CO1L: To provide knowledge about fundamentals of business

COz: To fammibanze learners with vanous lorms of Business Orgamzation
COx: To facihitate leamers about process of planning and orgamizimg
COu: To promote the concepts of Motivation, Leadership & Direction.
COs: To provide knowledge of controlling process.

Course Contents:

UNIT- 1 Introduction: Business Concept & Objectives, Social Responsibility of Business Lstablishment
of New Business Meaning, Objectives & Principles of Organisation, Size ol Business UNIT. Facturs
determining Size, Measurement of Size, Concept of Optimum Size.

UNIT- 11 Forms of Business Organisation: Sole Trade ship, Partnership Firm Business (Public &
Private), Formation & Choice of Business Organization, Definition of Management, Its Nature of
Purpose, Fayol's Principles & Elements of Management, Recent Developments of Management
Ihought.

UNIT - 111 Planning & Organising s nature & purpose types of plans, Planming steps & process.
Management by Objectives  (MBO),  Decision Making,  Forecasting, Organisational Design
&Organisation Structure, Power & Distribution of Authonty.

UNIT- IV Mativation, Leadership & Direction: Maslow’s Need Hierarchy Theory, Herzberg's Two
Factor Theory, Job Enlargement & Job Ennchment, Special Motivation Techniques, Definition &
Approaches 1o Leadership, The principal Tasks of Leadership Role & Principles of Direction.

UNIT-V Controlling: Concept & Process of Control, Principles of Controlling, Types of Controls,
"m:: Aspects of Controls.

ing Outcomes:

pletion of this course, the learners will be able to:

dand the concepts related W Business.
Mnﬂmhmwfhuﬁnﬂmimm
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Suggested Readings:

o Agarwal, R.D. Organization and Management, New Delhi, Tata McGraw Hill 2000

e Sherlekar, S.A and Sherlekar, V.S, Modemn Business Organization & Management-Sy stems
Approach Mumbai, Himalaya Publishing House, 2000
e Stoner, James A F. etc Management 6th ed. New Delhi, Prenuce Hall India, 1998

« Weihrich. H and Koontz. H.. Management- A Global Perspective 10th ed. New York, McGraw
Huill, 1994
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l-cnru Code 1 Nomenclature of Paper Course Type ll. 1 l P Credit

Multi-Disciplinary
COMMDM-111 | Business Economics Milii-S Ty s [1lal @
_Major | : =

Course Objectives:
This course ams.
CO:: To develop understanding about basic concepts of FEconomics
COs: To familiarize leamers with vanious consumer theones
COx: To develop understanding about the production function
CO4: To make leamers understand the concept of cont and revenue
COs: To provide knowledge about market structure

Course Contents:

UNIT I: Introduction — Economics- Microeconomics — Macroeconomics - Posiive and Normative
cconomics - Business Economics- Significance Basic Concepls Scarcily and Chuoce. Production
Pussibility Curve, Production Possibility Curve and the Central Prublems ol the Economy

Demand and Supply: The Concept of Demand and Demand Function, Law of Demand, Movements
along the Demand Curve and Shifts in Demand Curves, The Concept of Supply and Supply Function, The
Law of Supply, Movements along a Supply Curve Versus Shifts in Supply Curve, Market Equilibrium
and Price Determination. Shifts im Demand and Supply

Elasticity of Demand and Supply  Pnce Elasticity of Demand. Degree of Price Elasticity of Demand,
Determinants of Price elasticity of Demand, Measurement of Price | lashicity ol Demand, Slope of
Demand Curve and Elasticity of Demand, Income Elasticity ol Demand, Cross Elasticity of Demand,
Elastcity of Supply

Applications of Demand and Supply: Price Ceiling, Rent Control, Fluctuations in Agricultural Prices
and Effects on Farmers' Income

UNIT 11: Consumer Theory - Cardinal Utility Theory: The Concept of Utility, The Law of Diminishing
Marginal Unlity, Denvation of Demand Curve from Marginal Utility Schedule, The Lawol Equi-
Marginal Utiity,
‘Ordinal Utility Analysis: The Concept of Ordinal Utility, Meaning of an Indifference Curve, Marginal
Rate of Substitution, Propenties of Indifference Curves, Exceptions 10 the Normal Shape of Indifference
Curves, Budget Equation or Budget Line, Consumer’s Equilibnum, Income Effect, Substitution Effect, {
, Normal Gouds, Inferior and Giffen Goods, Derivation of Demand Curve from Price ||

etion - Concept of Production Function, Fised and N anable Inputs and Short and Long
e and Marginal Products, Total, Average and Murginal Curves
pportions: Returns 1o @ Factor, Ioquants, Charactenistics or ¥
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UNIT IV: Cost and Revenue - The Concept of Costs, Cost Functions-Shont Run and Lung Run,
Iheory of Cost in the Short Run, Short-Run Cost Curves, Long-Run Cost Curves

Equilibriwm of the Firm: The Optimum ( ‘ombination of Facwors, Technical Technological Change: Very
Long Run, Coneepts of Revenue, Relatonship between Elasticity and Demand, Margmal, Revenue and

Average Revenue

UNIT V: Market Structures - Perfect competition: Equilibrium of the market. Long run industry supply:
producer and consumer surplus. Applications: effects of taxes and subsidies,

Other Market Forms: Monopoly, Monopolistic competition, Oligopoly - their meanimg and features
Sumple Applications of Demand and Supply: Price ceiling, price floor

Learning Outcomes:

On completion of this course, the learners will be able to:

LOs: Demonstrate the ability 1o employ the “economic way of thinking.”

LO2: Reason out the factors that aftect the demand for a good or service, describe the factors that nffect
the supply of a good or service.

LOx: Desenibe price elasticity of demand and caleulate the price elasticaty ol the demand ol dillferent
goods.

LOx4: Explain the concept of a production function. differentiate between fixed and variable inputs,
between total and marginal product, describe diminishing marginal productivity

LOs: Explain meaning, features and its implication of a perfectly competitive market and explain how
price is determined in a perfectly competitive market and represent the same graphically.

Suggested Readings:

o Arthur, O Sullivan and Steven M. Shiffrin. Micro Economics- Principles, Applications and

Tools (for Application Purposes)

Begg. D..G. Vernasca,S FischerandR Dombusch Economics McGrawHill,London.
Case, Karl E & Ray C. Fair, Prninciples of Economics. Pearson Education, Inc.
Joseph E StueglitzandCarlE Walsh Economics International StudentEdition

Mankiw, Gregory N. Principles of Economics

Pindyck. Robert 5.& Rubinfeld, Damel L. Micro Eeconomics. Prentice Hall of India.
Robert, E. Halland Marc Lieberman: Micro Economics - Principles and Applications
Vanan, Hal R, Intermediate Micro-Economics.

£ 8
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DEPARTMENT OF COMMERCE
B.Com. (Semester-1)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper Course Type

COM-AEC-111 Entrepreneurship Ability Enhancement Course

Course Objectives:

This course aims:
CO:: To introduce the concept of entrepreneurship and related aspects,
COz: To provide in depth information about the micro, small and medium enterprises.
COs: To facilitate understanding of access and availability of linance and other assistances.
CO4: To familiarize learners with varous sources that contribute in generation ol business

1deas.

COs: To provide knowledge regarding mobilization of resources and preliminary contracts.

Course Contents:

UNIT -

Introduction: Meaning, elements, determinamts, and importance ol entreprencurship.
Dimensions of entreprencurship: Entreprencurship, ecopreneurship, women entrepreneurs & its
limitations.

UNIT -1

Entrepreneurship and Micro, Small and Medium Enterprises: Concept of business groups
The contemporary role models in Indian business: thewr values. Conllict m family business
and 1ts resolution,

UNIT -

Entrepreneurship System and Finance: Public and private system of stimulation, support and
sustainability of entrepreneurship. Requirement, availability and access to finance, marketing
assistance, technology, and industrial accommodation,

Iiﬂ' NIT -1V
m of business ideas and tests of feasibility: Significance of writing the business plan/

M proposal. Designing business processes, location, layout, operation, planning & control.
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Learning OQuicomes: -
On successful completion of the course, the |learners will be able to:
LO:: Understand the coneept of entrepreneurship and related aspects.
LOs: Have understanding about the scope of entrepreneurship in MSME sector.

L.Ox: Access the available financial and other required assistance

LO Have broad understanding of suurces that contribute in business ilea generatiin

LOw: Mobilize resources for stan-up.

Suggested Reading:

e S8 Khanka, Entrepreneurial Development, S. Chand & Co, Delhi.

e Desai Vasant. Entrepreneurship Development, Himalaya Publishing House New Dehli.

» Kuratko and Rao, Entreprencurship: A South Asian Perspective. Cengage | earming

e Robert Hisrich, Michael Peters, Dean Shepherd. Fntrepreneurship, MeGraw-Hill Education U
Desai. Vasant. Dynamics of Entreprencunial Development and Management Mumbai, Himalaya
Publishing House.

Singh, Nagendra P. Emerging Trends in Entreprencurship Development. New Delhi: ASEED.

K Ramachandran, Entreprencurship Development, McGraw-Hill Education

SIDBI Reports on Small Scale Industries Sector

Uike Dipesh D Entreprencurship Development, Himalaya Publishing House New Deh .

Patra K K. Fundamentals of Emreprencurship, Himalaya Publishing House New Delhi,

Pednekar Achut P. Entreprencurship, Himalaya Publishing House New Delhi.

{B]angelc AK.. Mishra P.K, & Jain J.K.. Entreprencurship, Madhya Pradesh Hindi Granth Academy,
hopal. |
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DEPARTMENT OF COMMERCE
B.Com. (Semester-11)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper Course Type

COM-DSM-211 Corporate Accounting | Diseiplinary Specific Major | g1 4| g| 4

Course Objectives:

Thas course aims: J
Cly: To miroduce leamers with fundamentals ol gecountimg Tor shire capital and debentures
‘ CO;: To impart knowledge about final accounts of companies through exercises.
CO;y: To supplement knowledge about treatment ol profit prior 10 incorporation.
CO4: To make learmers aware with the concepts of external reconstruction, amalgamation and
absorption,
‘ CO«: To introduce the concept of sccounting of holding companies,

Course Contents:

UNIT I

Accounting for Share Capital, Debentures: Issue, concept and process of book building, issue of
rights and bonus shares, buy back of shares, redemption of preference shares, issue and redemption
of debentures (text and illustrative problems)

UNInr i

‘ Final Accounts of Companies: As per compames acl. 2008 and amendiments, preparition ol
i statement of profit and loss and balance sheet of comorate entities and disposal of company profits,
‘ including statement of sources and uses.

|

UNIT I

Treatment of Profits Prior to Incorporation Introduction to the provess on incorporation of
company, accounting of income and expenses during pre and post incorparation period. basis of
allocation and apportionment of income and expenses for the pre and post meorporation period.

Internal Reconstruction of a Company: Concepts and accounting treatment as per accounting
."gl" "\ standard 14, treatment of reconstruction.

¢l UNITIV

External Reconstruction & Amalgamation & Absorption: Process and presentation of accounts in
. external reconstruction, amalgamation ol companies, meaning, features, purchase consideration,
‘methods (lumpsum payment method, net asset method, imtemsic valug ol shure method, absorption
pss and  accounting entries, practical problems i all theee sivations. '
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Learning Outcomes:

On successful completion of the course, the leamners will be able
. LO:: Understand the process of issue, forfeiture, reissue & redemption of shares, debenture

LOz: Prepare final accounts with important adjustments at the end of theyear as per
company law

LOy: Understand the process of treatment of the profits prior to incorporation

LO«: Know the process and accounting of external reconstruction

LO«: Understand the process and accounting procedure mvalved m amalgamation, ghsorplion
and reconstruction

| Suggested Readings:

o Gupta R L, Radhaswamy. Advanced Account. Sultan Chand and Sons, New Delhi.
e Jain S P.and Narang, K. L. Corporate Accounting, Kalyan Publishers, New Delhi.
» Maheshwari, S N. Fundamentals of Carporate Accounting, Taxman Publication, New Delh. |

» Monga. ] R. Fundamentals of Corporate Accounting Mayur Paper. New Delhi. -

« Sehgal. Ashok. Fundamentals of Corporate Accounting. Taxman Publication. New Dellu. )
« Shukls, M.C. Grewal, T.S. and Gupta, S.C. Advanced Accounts, Vol.11, 5. Chand &Co, New Delhi. |
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COM-DSM-212 Cormorute Law Disciphnary SpeailicMaor | 5 | ' .

= il 5

Course Objectives
I This course pims:
COy: To fanmilianze leamers with the basic regulations of Companies Act, 2013.
COy: To impart knowledge about management of companies and with the role of companysecretary.
CO;: To understand the basic Tegal document and their uses essentials Tor operation andmanugement
of the company.
CO4: To make learners aware with the regulations regarding company meelings.
| €Og: To make leamers aware with the procedure of winding up of companies and
statutory regulation related to it. i
Course Contents:
; Unit-1
Incorporation of Companies: Lifting of corporate veil; Administration of Company Law |
| wcluding National Company Law Trbunal (NCLT), National Company Law Appellate |
Tribunal (NCLAT). Special Courts, Types of companies; Formation of company, promolers,
Online registration of a company.

|
|
Unit-11
Documents and shares: Prospectus-purpose-contents, Memorandum ol Associlion, ‘
Articles of Association, Share Capital-classification, book building: Allotmemt  and |
Forfeiture of share, Sweat Equity, ESOPs, Bonus issuc, snd Further issue of shares, buyback ,
and provisions regarding buyback; Membership of company.

Unit=111 |
Management of Companies and Company Secretary: Management of Company and -
Company Secretary: Management-classification of directors, women directors. independent
directors, small sharcholders director, disqualificanon, director identity number (DIN)
appointment, legal position, powers and dulies, remuneration. removal of director- Key
Managenal Personnel- chairman and Managing Director, Manager, their appointment,
powers and duties, remuneration and removal,
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Winding Up: Meaning Modes of Winding Up, Winding Up by tribunal, Voluntary Winding
Up, Compulsory Winding Up, Consequences of Winding Up, Provisions of winding up
under Insolvency and Bankruptcy Code 2016

Learning Outcomes:
On successful completion of the course, the leamners will be able to:
LO;: Understand the process of Incorporation of a company and the documents needed for it.
LO;: Understand the law relating internal management of a company.
LO;: Understand the law relating to the management of companies and company secretary
LO4: Know the corporate governance with the procedure of the company meetings.
LOs: Understand the exit route for a company when running of a company 1 not
possible as per the provisions of the Indian Companies Act 2013

Suggested Readings:

Bagnal, A. K. Company Law. Vikas Publishing House.

Garg. K. C. et al. Company Law: Revised as per the Companies Act, 2013. Kalyani Publication.
Gogna. P. P. S. Corporate Law. S Chand & Co

Kapoor, G. K. & Dhamija, Sanjay Company Law and Practice, Taxman Publication,

Kapoor, N. D. Company Law . Sultan Chand and Sons

Murthy, G. Knishna G. Kavitha Company Law. P. B. Publication.

Rajashree. Company Law. Himalaya Publishing House,

@//QC"""MV
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DEPARTMENT OF COMMERCE
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(Academic Session- 2023-24)

Course Code | Nomenclature of Paper Course lype

COM-MDM-211 Business Low Multi-Disciplinary Major I 5 | i

Course Objectives:

This course aims:
COy: To familianze learers with various laws essential for business.

CO;: To impan knowledge regarding legahty of object and discharge ol contracl.

COy: To introduce Sale of Goods Act.1930 to earners.

' CO,: To make learners aware about the various Insolvency and Bankruptey Code.

‘ COs: To introduce the Information Technology Act, 2000 and the concept of Intellectual

Property Rights.

Course Contents:

UNIT-I

introduction: Development of business law, Indian Contract Act 1872, agreement and
' contract, essentials of a valid contract including consensusad idem, free consent, offer
and acceptance, essentials of valid offer and acceplance.
Consideration: definition, essentials of valid consideration, doctrines of stranger o a
contract and no consideration, ne contrct and  exceptions, capucily o contract.
unsound mind and msolvent
UNIT-11
Legality of Object and Discharge of Contract: Legality of object, difference
between illegal contracts and void agreements, illegal object, collateral contracts and
consideration, agreements expressly declared void, wagering agreements, contingent
contracts, indemnity and guarantee contracts, quasi contracts. Discharge of contract:
modes of discharge, performance of contracts, breach of contract, remedies for breach.

UNIT-1I
i Sale of Goods Act 1930; Contract of Sale. essentials of valid sale. sale und agreement
sell,  definition and types of goods, conditions and warranties, caveal emplor,

 seller, rights of unpaid seller and rights. Conditionsand warranties.
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UNIT V:

Information Technology Act 2000: Information Technology Act: objectives, digital
signature, Cyber security and related concepts.

Intellectual Property Rights: Meanmg and objectives, Trade Marks, delimition,
procedure for registration of trade marks. Patents: defimtion, kinds ol patents, trunsler
of the patent nghts, rights of the patentee. Copy Rights: definition, essential conditions
for copy rights to be protected. rights of the copyright owner, terms of copy right, copy
rights infringement,

Learning Outcomes:
On the successful completion of the course, leamers should be able to-
LO,: Deal with legal aspects of the business transactions and assist in drafting business
contracls
LOs: Deal with legality clauses involved in objects and contracts.
LO;: Interpret the Sale of Goods Act, 1930 including implied conditions and warranties
LO4: Understand various Insolvency and Bankruptey Code.
LO<: Apply provisions of Information Technology Act. 2000 and understand regulation
regarding IPR.

Suggested Readings:

 Bansal, P.N. Business Law: Taxman Publications.
o Garg. K. C. & Chawla, R. C.. Business Laws: Kalyam Publishers,
« Gulshan, S.S. & Kapoor. G. K.. Business Law including Company Law: New Age
Kapoor, N.D. Business Law
Kuchal M. C. & Kuschal, Vivek Business Law: Vikas Publishing House.
Mathur, Business Law. McGraw Hill Education.
Pillai R. S. N. and Bagavathi, Business Law: S. Chand & Co.
Sheth, Tejpal. Business Law: Pearson Education.
o Tulsian, P. C. & Tulsian, Bharat. Business Law: McGraw Hill Education
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Course Code Nomenclature of Paper Course Type

COMSIC-201 Personal Selling Shill Enhancement Course . 2

Course Objectives:

This course aims:
COy: To familiarize students with the fundamentals of personal selling.
CO;: To develop understanding about motivational factors involved in buying

process.
CO;: To make leamners aware with career opportunities involved in personal selling.

COy: To familiarize learers process of selling,
COs: To develop skill required for documentation work involved in selling process.

Course Contents:

UNIT -1

Introduction to Personal Selling: Nature and importance of personul selling, diflerence
between personal selling, salesmanship and sales management, charactenistics ol & good
salesman, types of selling situations, types of salespersons, and limitations of salesmanship,
UNIT-1I

Motivation: Concept of motivation, Maslow’s theory of need hicrarchy, dynamic nature
d motivation.

Buying Motives: Buying motives and their uses in personal selling,

UNIT - 111

‘Sales Force Management; Importance of selection of salesman, Recruitment and selection
of salesman, Selection process of salesman.

'Iﬁlﬂ’—[’i’
s Process: Prospecting and qualifying, pre-upproach, approach. presentation and
ation. Handling of objections, closing the sale: post sales activities. )
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Learning Outcomes:
On successful completion of the course, learners will be able to:
LO;; Understand fundamentals of personal selling.
LO;: Identify and analyze motives behind buying,
LOy: Explore salesmanship as a career option.
LOy: Understand selling process.
LOs: Perform documentation process required in selling process.

Suggested Readings:

e Cherunilam Francis, Industrial Marketing, Himalaya Publication House NewDelhi.

s Chunawalla S.A. Sales and Distribution Management, Himalaya PublicationHouse New
Delhi.

Dutta & Girish. Salesmanship, Himalaya Publication House New Delhi.

Futrell, Charles, Sales Management: Behaviour, Practices and Cases, TheDryden Press.

Ghosh P K, Sales Management, Himalaya Publication House New Delhi.

Johnson, Kurtz and Schueing, Sales Management, McGraw Hill

Kapoor Neeru, Advertising and personal Selling, Pinnacle, New Delhi.

Pedesson, Charles A. Wright, Milburn d. And Weitz, Barton A., Selling: Principles and

Methods,

Pillai & Bhagwati, Modern Marketing. S.Chand. New Delhi

Spiro, Stanton, and Rich, Management of the Sales force, MeGraw Hill.

Still, Richard R.. Edward W. Cundiff and Norman A, P. Govoni. Sales Management: Decision Strategies
and Cases, Prentice Hall of India L1d.. New Dell
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Course Code Nomenclature of Paper Course Type LIT|P '

Disciplinary Specific
COM-DSM-311 Business Statistics Major S{E}E Ll

- — MR "

—

— = = —

T

Course Objectives:
This course aims:
| CO:: To introduce various statistical data analysis Lools to learners.
i CO:: To inculcate understanding about various statistical measures.
CO3: To make leamers aware with various data types and their analysis technigues.
CO4: To develop necessary skill set required for lime-series analysis.
COs: To introduce the concept of probability to students.

‘ Course Contents:

UNIT-1 Introduction to Statistics: Statistics - Meaning, Definition, Scope of Stalistics: In
Industry, Economics, and Management. Meaning of primary and secondary data - Qualitative and
Quantitative duta - Discrete and Continuous variables- Frequency and Frequency Distributiof’

Measures of Central Tendency: Concept of Central Tendency- Requirements af goud statistieal
uverage- Arithmetic Mean, Geometrie Mean, Harmone Mean Weighted Average.

i Positional Averages: Median and Mode, Partition values (Quartiles and Deciles, Percentile), |
Empirical relation between Mean, Median and Mode- Merits and Demerits of Mean, Median and ‘
| Mode, Exercises on Analysis and Interpretation of Measures of Central Tendency. |

UNIT-11 Mensures of Dispersion: Concept of Dispersion, Requirements of good measures of
dispersion. - Absolute and Relative measures of dispersion. Range, Quartile Deviation (Q.1.) Mean
Deviation {MD"MW’ Combined S.D. for twogroups,
CoefTicient of Variation (C.V.): Definition and Iis Uses -Merits and Demerits of Q.D.,

M.D. and S.D -~ Measures of Skewness — Karl Pearson and Bowley's coefficients of Skewness.

_Exercises on Analysis and Interpretation of Dispersion Measures.

3 ' :ﬂﬁﬂ’l'l'-lll Analysis of Bi-variate data: Correlation-Concept and Types of correlation-Methods of
| e ing correlation, Scatter Diagram, Karl }'enmm's carrelation coelMicient, Spearman s rank
jon coelficient, Coeflicient of Determination, -

oncept of regression, Lines of regression, Regression Coeficients, Relation between |
icient and regression coefficients. Exercises on Analysis and Inte nof |
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Index Numbers: Need and meaning of Index Numbers, Price. Quantiry an
aumbers, - Simple and Weighted index numbers. Fisher's Ideal mdes numbers T
of index numbers Exercises on Index Numbers.

UNIT V: Probability: Probability Concepts; Expenment, Event, Mutually E»
Exhaustive and Equally likely- Sample Space. Simple & Compound E
Probability Classical definition of Probability- Empincal approach. Subl
Axiomatic Approach - Counting Rules: Permutations and combinations. T
Addition. Multiplication, Conditional. Jomt and Marginal Probability and B
Probability. Exercises on probability.

Learning Outcomes:

On successful completion of the course, learners will be able to:

LO:: Use various statistical tools for vanous analytical 1asks mvolved in business.
LO:: Perform various managerial functions using different statishical measures.
LO3: Deal with various kinds of data involy ed in analyucal procedures.

LOs: Perform Time-Series analysis to forecast and 1dentifying trends and vanations.
LOs: Make business decisions using probabihity.

Suggested Readings:

« % 8 8 8 s e e

Gupta, S.C. Fundamentals of Statistics. Himalaya Publishing House

Gupta S P. and Archana Gupta. Elementary Statistics. Sultan L hand and Sons, New Delln,
Mizrahi and John Sullivan. Mathematics for Business and Social Sciences. Wiley and Sons.
Richard Levin and David S. Rubin. Syatistics for Management, Prentice Hall of India, New Delhi.
Sharma, J. K. Business Statistics. Pearson Education.

Spiegel, M R. Theory and Problems of Statistics.

Thukrul, J. K. Mathematics for Business Studies. Mayur Publications

‘Vohra, N. D. Business Mathematics and Statistics, McGraw Hill Education (India) Pvi Lud

‘e Schaum's Outlines Series. McGraw Hill Publishing Co.
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Course Code Nomenclature of Paper T Course Type | EL

Disciphinary Specific Major i‘

COM-DSM-312 Strutegic Management

Course Objectives:
This course aims:
COw: To introduce strategic management as a disciphine.

COx To familiarize learners with the process of strategic management.
COx: To develop skill set for performing intemal analysis.
COs: To develop skill set for making business level strategics.

COs«: To inculcate skill set for strategy implementation.

Course Contents:

UNIT — 1: Inroduction o Strategic Managements importance of Strategic Management in
Organizations.: Definition of strategic management and its significance.; Role of strategic management
| in adapting to changing environments.; Key Concepts: Strategy. C ompetitiveAdvantage, and Strategic
Planning. Understanding the strategic planning process and its stages.: Levels of Strategy: Corporate,
Business, and Functional Levels. Differentating between corporate, business, and functienal

strategies
UNIT = I1: The Strategic Management Process: Overview and Components.; Step-by-step breakdown |
of the strategic management process.. Components: analysis, formulation, implementation, and
evaluation.; Ilustrating the cyclical nature of the process.
External Analysis: Environmental Scanning and Industry Analysis.; Techniques for scanning the
external environment 3 Identifying trends, opportunities, and threats.; Importance of industry analysis
in understanding competitive dynamics.
Porter's Five Forces Framework.; PESTEL Analysis: External Macro Environment Factors.
Industry Life Cycle and Competitive Dynamics. Competitive Intelligence and Strategic Groups,

UNIT  111: Internal Analysis: Resource-Based View (RBV) of the Firm.; Identifying tangible and
le resources that create competitive advantage . VRIO (ramework: Value, Rarity, Tontability.
nization., Core Competencies and Distinctive Capatilities . Value Chain mmlvym,flﬁm
wt Activities.; SWOT Analysis: Integrating External and Internal Factors. :

es: Differentiation Strategy and Value Creation.;
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UNIT = V: Strategy Implementation: Organizational Structure and Design Alignment. |
Strategic Control and Performance Measurement,; Corporate Culture and Strategic Leadership.;
Building and Managing Strategic Alliances ;. Strategic Change and Innovation d
Managing Strategic Change. Kotter's 8-Step Model | Innovation and  Disruption - Stalege I
Management , Blue Ocean Strategy  Creating U neontested Market Space . Vimaging Resystunee 1o
Change.

Strategy Evaluation and Control: Balanced Scorecard: Measuring Organizational Performance 3 ' .
Key Performance Indicators (KPIs) and Metrics.; Strategic Audit: Assessing Strategy Execution.;
Adjusting and Adapting Strategies Based on Evaluation.

I

Learning Outcomes:

| On completion of this course, the learners will be able to:

LO:: Understand strategic management und will be able to implement it in organization.
LO:: Understand the process of sirategic management.

LOs: Perform internal analysis for a business organization.

LOs: Frame business level strategies.

I LOs: Perform task of implementing strategies in a business organization "

Suggested Readings:
"Strategic Management: Concepts and Cases” by Fred R. David b

"Crafting & Exccuting Strategy: The Quest for Competitive Advantage” by Arthur A. Thompson g

. Jr., Margaret A. Peteraf, John E. Gamble, and A_J. Stnckland 111 : 1.| 4

! e "Exploring Corporate Strategy: Text and Cases” by Gerry Johnson, Richard Whittington, Kevan
Scholes. and Duncan Angwin

o "Strategic Management: Concepts” by Frank 1. Rothaermel

s "Competitive Advantage: Creating and Sustaiming Supenor Performance” by Michael L. Porter ‘ ]{

e« "Strategic Management: Theory: An Integrated Approach” by Charles W.L. Hill and Gareth R,
Jones
"Strategic Management: Theory and Cases” by Mason A. Carpenter and Gerry Sanders ‘ |
"The Strategy Process: Concepts. Contexts, € ases” by Henry Mintzberg, Bruce Ahlstrand, and '|
Joseph Lampel

» “Strategic Management and Business Policy: Globalization. Innovation, and Sustaimability” by
Thomas L. Wheelen and ). David Hunger |

« "Strategic Management: Text and Cases” by Gregory G, Dess, G.T. Lumpkin, and Alan B.

L) i
-

. 1
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___Department of Commerce, Dr. Harisingh Gour Vishwav

DEPARTMENT OF COMMERCE
B.Com. (Semester-I11)
(Academic Session- 2023-24)

L
Banking & Micro it "
COM-MDM-311 penee Multi-Disciplinary Major | 5 |
Course Objectives:

This course aims:
CO:: To introduce Indian Banking System to learners.
COs: To inculcate understanding regarding the functioning of commercial banks in Inca
COx: To create understanding about Microfinance as a discipline.
CO4: To give an overview of microfinance in India.
COs: To present microfinance as a tool of financial inclusion in India.

Course Contents:

UNIT I: Indian Banking System: Definition of bank; Commercial banks -importance and funclions;
Structure of commercial banking system in India; Balance sheet of o Bank: Meaning and umportance
of main liabilities and assets; Regional rural banks; Co-operative banking in India.Development Banks
and Other Non-Banking Financial Institutions: Their main features: Unregulatedcredit markets in India
- main feature.

The Reserve Bank of India: Functions; Instruments of monetary and eredit control; Main features of
monetary policy since independence. Interest Rates: Various rates in India (viz. bond rate. bill rate,
deposit rates, etc.): Administered rates and market-detenmined rates: Sources of difference in rates of
interest;

UNIT I1: Commercial Banks: Functions of Commercial Banks - Deposit accounts — Loanaccounts —
Remittance and Agency Functions - Banker Customer Relationship — Rights of a Banker —Negotiable
Instruments Act-Negotiable Instruments — Banker's Duties and Responsibilities — VariousTypes of
Accounts — NRI Accounts. Retail Banking - Different types of Deposit Products — Differentiypes of
Loan Products-Consumer Loans-Morigage Loans- accounts of various types of customers — KYC
norms. Internet Banking and Digital Wallets

UNIT 111: Microfinance: Need and rationale of microfinance, Microfinance as a development wol:
Meaning and scope, products and services, Relevance of Micro  Finance; Microfinance and rural
financial services, Innovative and creative microfinance models, Impact of microfinance, Financial
products and services, Agricultural microfinance. Supply, Intermediation and Regulations of

Microfinance: Supply of microfinance. intermediation, Microfinance distribution models, Regulations
xlldllpﬂ'ﬁ'mn

T IV: Overview of Microfinance in India: Evolution and character of microfinance in India,
e delivery methodologies, Legal and regulatory framework of microfinance; Infrastructure

38
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UNIT Vi Micro Finance and Financial Inclusion in India: Financial inelusion,

Consullancy and Training 1o groups, Market support 1o beneficiaries, Socal and economic uplifi

of heneficianes.

Learning Outcomes:

On successful completion of the course, learners will be able 10
LO:: Understand functioning of Indian Banking System

LOz: Understand functioning of commercial banks in Indi,

LOs: Understand microfinance as a discipline.

L0« Have a broad understanding of microfinance in India.

LOs: Understand relevancy of microfinance for financial inclusion.

Suggested Readings:

- Publishing.

Khan, M. Y. Financial Services, Mc Graw Hill Education.

Pathak, Bharati. Indian Financial System. Pearson.

Sharma, Renuka and Kiran Mehta. Financial Services. Cengage.
Dichter. T. and Harper, M. What's wrong with Microfinance? Intermediate

Publications Lid. \
Drake. D. and Rhyne, . The Commercialization ol Microfinance. Balansing Busie ces and
Development. Kumarian Press, Inc. Bloomlicld, CT. .
Fisher, Thomas and Sriram, M.S. Beyond Micro-Credit: Putting Development Back into |
Microfinance. Sage-Vistaar Publication. TR
Gahte, Prabhu. Microfinance in India; A State of the Sector Report 2007, Sage Publluﬂw ‘..
Lad E
Karmarkar, K G. Microfinance in India. Sage Publications Pvt Lid. . .
Ledgerwood, J. Microfinance Handbook: An Institutional and Financial Perspective. World
Bank Publications.

Padmanabhan, K. P. Rural Credit: Lessons for Rural Bankers and Policy Maker. ITDG ¥ |
Publishing. :
Panda, Debadatta K. Understanding Microfinance. Wiley India Pvt Lid.

Wahlen, Samuel. Microfinance: An Economic Analysis of Banking (o the Poor. Archway

39



DEPARTMENT OF COMMERCE
B.Com. (Semester-111)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper Course Type

COM-AEC-311 | Corporate Social Responsibility | Ability Enhancement

Course

Course Objectives:
This course aims:
CO:: To introduce the concept of Corporate Social Responsibility to leamers.
CO;: To introduce international framework of CSR 1o leamners.
CO;s: To make leamers aware about the legal provisions related 1o Corporate Social Responsibility.
CO4: To create understanding among learners regarding the drivers of CSR in India.
COs: To aware lcamners with the role of Govt. and other key players in promoting CSR.

Course

Contents:

UNITI:

Introduction to CSR: Meaning & Definition of CSR, History & evolution of CSR. Concept of
Charity, Corporate philanthropy, Corporate Citizenship CSR and Corporate govermnance.

UNIT 1I:

International framework for corporate social Responsibility, Millennium Development goals.
‘Sustainable development goals, Relationship between CSR and MDGs.

~ UNIT III:

~ CSR Legislation in India & the World: Scction 135 of Companies Act 2013 Scope for CSR
M!rmes under Schedule VII. Appointment of Independent Directors on the Board for CSR
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Learning Outcomes:

On completion of this course, the learners will be able to:
LO1: Understand the concepts of CSR and Sustainability.

LO2: Have an understanding of intemational framework of CSR
LOx: Understand the legislative requirements of CSR.

L.O4: Understand the key drivers of CSR in India.

LOs: Understand the role of govt. and other key stakeholders in promoting CSR.

Suggested Readings:

Corporate Social Responsibility: An Ethical Approach - Mark S. Schwartz
The World Guide to CSR - Wayne Visser and Nick Tolhurst

Innovative CSR by Lelouche, Idowu and Filho

Corporate Social Responsibility in India - Sanjay K Agarwal

Handbook on Corporate Social Responsibility in India, CI1.

Handbook of Corporate Sustainability: Frameworks, Strategies and Tools - M. A, Quaddus, ;
- Muhammed Abu B. Siddique

Growth, Sustainability, and India’s Economic Reforms — Srinivasan
» Corporate Social Responsibility: Concepts and Cases: The Indian - C. V. Baxi, Ajit Prasad

e
L NP~
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DEPARTMENT OF COMMERCE
B.Com. (Semester-1V)
(Academic Session- 2023-24)

Nomenclature of Paper Course Type

| r{:unu Code

CUM-DSMALT Cost Accounting Disciphimary Spevific Major
! | -l e

Course Objectives:
Thus course aims:
COx: To familiarize learners with the basic concepts of Costs and Cost accounting.
COx: To impart knowledge regarding treatment of Material and Labour Cost.
COx: To assist i learning about the treatment of Overheads
CO4: To make leamers efficient in preparation of Cost Sheets and other Cost Statements,

COs: To ntroduce vanous methods of costing

Course Contents:
UNIT-I: Introduction: Meaning and Definition: Cost - Costing - Cost Accounting — Cost
Aceountancy - Objectives of Cost Accounting - Scope of Cost Accounting - Differences between
Cost Accounting and Financial Accounting - Functivns of Cost Accountant = Users of Cost
Accounting - Essentials of a Good Cost Accounting Systemn  Installation ol Costung Syslem -
Cost Objects — Responsibility Centers — Advantages and Limitations of Cost Accounting -
Classification of Costs - Methods of Costing — Techniques of Costing — Meaning of Cost Standards

(Concepts and Theory only) it

UNIT-11: Material & Labour Cost: Introduction - Material Control - Elements of Material
Control — Materials Procurement Procedure - Valuation of Material Receipts - Material Storage
and Records - Techniques of Fixing Level of Stock: Re-order Stock Level Re-order Quaniny - i
Minimum Stock Level - Maximum Stock Level - Average Inventory Level — Danger Level —
Bufffer Stock - Technigues of Inventory Control: ABC Analysis — FSN = HML — VED - JIT - ,
Stockiaking and Perpetual Inventory Control- Valuation of Material Issues: Cost Price Methods |
Average Price Methods— Market Price Methods-Notional Price Methods .

Employee Cost - Employee Cost - Employee Cost Control - Auendance and Payroll .
Procedures. Time Keeping - Time Booking - Payroll Procedure  Idle Time - Overtime - Labour 1.4 |

Systems of Wage Payment and Incentives: Time Based — Output Based - Premium Bonus

‘Methods— Absorption of Wages—E fficiency Rating Procedures-Employee Tumover:
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I*MHCH.!T*T Costing. Job Costing. Batch Costing. ﬂm

UNITY - mmucwucwc“hmtm-dm
llustrative problems on cach method of costing)

Learning Outcomes:

On completion of this course, the learners will be able to:

mtsﬂmnmmugam“mmmﬂ
of costing

LO2: Understand the elements of material control. Ins entony control and

LO»: Understand the treatment of overheads i determuning cost.

LO«: Preparc cost sheet under different production job conditions.

LOs: Ascertain costs for Contract, Process and Service Costing.

Suggested Readings: L
Banerjee, B Cost Accounting Theory and Practice Prentice Hall ol India

Charles. Cost Accounting: Pearson Education.
Jain and Narang. Cost Accounting: Kalyam Publishers.

Kishore, Ravi M. Cost Accounting. Tax Mann Publications.
Srihari, Krishna Rao, Cost Accounting: Himalzya Publishing House.

-

-

L]

s Jawaharlal, Cost Accounting: Tata Mc Graw Hill

L]

-

o Tulsian. Introduction to Cost Accounting. S Chand & Co.

g, F<
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DEPARTMENT OF COMMERCE
B.Com. (Semester-1V)
(Audtmic Session- 2023-24)

lr Course Code | Nomenclature of Paper Cnurn Type L TP

Advertisement & Sales L .
[:Z‘DM-DSM-!II Miiagament Disciplinary Specific Major sli1lo
Course objectives:
This course aims:

COx: To introduce the concept of advertising and sales management.
COz2: To develop skill set for advertising planning and execution.
CO;s: To comprehend thorough understanding of sales management concepts,
COu: To develop skill set for managing Sales work force
! COs: To comprehend skills for customer relstionship management

Course content: .
UNIT 1: Introduction to Advertising and Sales Management: Definition and Evolution of

Advertising.; Historical overview of advertising practices.; The role of advertising in modem
business.;

Advertising Objectives and Strategies: Setting clear advertising goals and objectives.  #
DifTerentiating between informative, persuasive, and reminder advertising strategies,

Advertising Media and Channels: Traditional media: print, television, radio, outdoor advertising '
Digital and online advertising: social media, websites, email marketing. _

Consumer Behaviour and Advertising: Understanding consumer decision-making processes; The

impact of psychology and demographics on advertising effectiveness.

UNIT 2: Advertising Planning and Execution: Adverising Campaign Development.s Steps in

creating an effective advertising campaign : Budget allocanon and considerations ;. Creative Strategy

and Message Development.

Crafting compelling advertising messages: Imponance of creativity and storytelling inadvertising ;

Media Planning and Buying.

s Target audience identification and segmentation: Media selection, scheduling, and negotiation.;
| Adverusing Ethics and Regulations.: Ethical considerations in advertising practices.; Legal

regulations and standards in advertising.

'UNIT 3: Sales Management: Introduction to Sales Management ; Defining sales management
_hw Rnlanfnlumlmnlmnhmgwmmm Drgani
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UNIT 4: Sales Force Management: Recruitment and Selection of Sales people.
ple.. Hiring and onboarding processes : Sales Traming and

Identifying gqualities of effecty e salespen
Development . Continuous tratmng for smproving sales skills . Role of tec heohogy 10 sales traming

Motivation and Compensation: Designing sales imeentive and Conmission sucluress o
monetary motivators for sales leams.; Performance Evaluation and Apprassal.
Metrics for measuring sales performance; Providing feedback and setting performance targets.

UNIT 5: Sales Promotion and Customer Relationship Management
Sales Promotion Techniques: Creating and executing sales promotions.: Trade promotions,

consumer promotions, loyalty programs.
Customer Relationship Management (CRM): Benefits o

technology for effective customer relationship building.
Key Account Management: Identifving and managing key accounts.; Building long-term L
n

partnerships and loyalty.

£ CRM in sales management.; Unlizing

Learning Outcomes:
' On completion of this course, the learners will be able to:
LOs: Understand concepts of advertising and sales management.
LO:: Plan and exccute advertising campaigns for businesses.
LOy: Understand sales management concept in detail.
LOs: Manage sales work force in an organization.

LOs: Prepare and execute sales promotional campaigns and manage customer relations,

Suggested Readings:

» "Advertising and Promotion: An Integrated Marketing Communications Perspective” by George
E. Belch and Michael A. Belch

® "Sales Management: Analysis and Decision Making” by Thomas N. Ingram, Raymond W.

LaForge. and Ramon A. Avila

"Contemporary Advertising” by William F. Arens, Michael F. Weigold, and Christian Arens

»Advertising Management” by David A. Aaker and Rajcev Batra '

"« "Sales Management: Concepts and Cases” by William L. Cron and Thomas E. DeCarlo

"« "Advertising and Promotion: An Integrated Marketing Communications Perspective” by George

E. Belch and Michac| A. Belch '

LaForge, and Ramon A. Avila a )
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DEPARTMENT OF COMMERCE
B.Com. (Semester-1V)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper Course Type

Disciplinary Specilic

!
)
COM-MDM-411 Business Mathematics Major i

Course Objective:
This course aims:
CO:: To assist learners in understanding concepts regarding simple micrest.
COx: To make learners understand the concept of matrices.
CO3: To skill learners to compute average, percentage, brokerage etc.
CO4: To impart knowledge about the Lincar Programming-Formulation of LPP
' COs: To make leamers efficient in dealing with problems of differential calculus.
| :
Course Contents:
UNITI
Basic Mathematics of Finance
Simple interest: Notations and calculation of interest, principal, r
compound interest when number of periods is integer or not integers.
concept of purchase price and sales price.

ate, Time and amount. &Ml
Profit and loss: Meaning,

UNIT I
Matrices: Definition of a matrix. Types of matrices; Algebra of matnces. Caleulanon of values

of determinants up to second order: Adjont of a matrix. Finding mverse ol a mutnx through
ad joint; Theory of Loganithms

UNIT I
Average, Percentage, Commission, Brokerage.

UNIT IV

Linear Programming-Formulation of LPF: CGraphical method of solution:

Problems relating 1o two vanables mcluding the case ol maxed cunstraints.

Cases having no solution, multiple solutions, unbounded solution and redundant constraints,

Ratios, Proportion

UNITV 1

Differential Caleulus: Calculus (except problems and theorems involving trigonometrically ||

ratios) DilTerentiations: Partial Derivatives up to second order. Homogeneity of functions, '—lﬂ!kll i
differentials, differentiation of implicit function with the help of total differentials. Sy
Maxima and Minima, Cases of on variable involving second or higher - order derivatives, Cases ||

* of two variables involving not more than one constraint. T




of Commerce, Dr. Harisi

Learning Qutcomes:

On completion of this course, the learners will be able to:
LOy: Compute and charge simple interest,

LOz: Deal with problems related 1o matrices,

LOy: Compute average, percentage, profit & loss, eic.

LO4: Understand the concept of linear programming formulation.
LOs: Deal with the problems of difTerential calculus,

Suggested Readings :

Alien R.G.D : Basic Mathematics: Macmillan, New Delln.

Dikshit, AN and Jain. J K. "Himalaya Publishing House, Mumbai.

Dowling, E.T.: Mathematics for Economics; Schaum Senies, McGraw Hill London.

Dr. B.N. Gupta, Dr. V.K. Sharma ' Business Mathematics' SBPD Publishing House New Delhi
Holden: Mathematics for Business and Economics; Macemillan India, New Delhi.

Loomba, Paul: Linear Programming; Tata McGraw Hill, New Delhi.

Kapor. VK. Business Mathematics; Sultan Chand & Sons, Delhi.

Soni, R.S. Business Mathematies: Pitamber Publishing House.

Vohra, N.D.: Quantitative Techniques in Management; Tata McGraw Hill New Delhi.
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DEPARTMENT OF COMMERCE

B.Com. (Semester-1V )
(Academic Session- 2023-24)
rc""" o ERGRNEIENEE of. Thgns CourseType L [T|F
coMmSEC4ry  Corporate Govemance & Ethics Skill Enhancement

L ouse F R L

Course Objectives:
COs: To familiarize learners with the concept of corporate governance. r
CO:: To make leamers aware with the structure and mechanism of corporate governance, !
COs: To make leamers aware with the key stakeholders and CSR imitiatives. '
CO«: To inculcate understanding of Business Ethics in students,

COe«: To familiarize learners with the corporate culture and legal complances.

Course contents: |
UNIT I: Introduction to Corporate Governance and Business Ethics '
Definition and Significance: Understanding the role of corporate govermance in elfective business |
management and the imponance of ethical decision-making -
Compliance vs. Principles: Differennating between comphance-based and principle-based i -
approaches 10 corporate govemance. ‘ I
Regulatory Landscape: Analyzing the regulatory framework and guidelines governing corporate

governance in the Indian context.

UNIT I1: Corporate Governance Structures and Mechanisms

Models of Governance: Exploning models such as the unitary and two-tier board systems and their
mmplications.

Board Dynamics: Understanding the responsibilities of board members, including independent ‘
directors. and the role of board committees.

|

I

Transparency and Disclosure: Examining the pninciples of transparency, accountability, and 4

disclosure in corporate governance.
UNIT I1: Stakeholder Management and Corporate Social Respensibility (CSR)
Stakeholder Engagement: Idenufying key stakeholders and their interests, and examining
strategies for effecuve stakeholder management.

Corporate Social Responsibility: Understanding the concept of CSR, its integration into business
,M- and its hqnm on nml:iluy
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UNIT IV: Business Ethics and Ethical Decision-Making

| Ethical Foundations: Defining business ethics, exploring ethical theories, and understanding their
application in business conlexts,

Decision-Making Models: Applying ethical decision-making [rameworks 1o resolve dilernmus and
pavigate comples ethical situations,

Addressing Unethical Behavior: Handling conflicts of mierest, insider trading, and
whistleblowing within an ethical framework.

UNIT V: Corporate Culture and Compliance :
| Organizational Culture: Evaluating the significance of corporate culture in shaping ethical

behavior and promoting effective governance.

Reputation and Sustainability: Analyzing the implications of unethical behavior on corporste

reputation and long-term sustainability.

Compliance Practices: Understanding codes of conduct, ethies traimng. ntermil contrals, and ther
| role in fostering a culture of compliance.

International Best Practices: Exploring global corporate governance and business ethics best

practices and their applicability in India.

Learning Outcomes:
On completion of this course, the learners will be able 10

LO:: Have a basic understanding of corporate governance.
LO:: Understand structure and mechanism of corporate governance.
. LO3: Identify and analyze the key stakcholder's contribution in CSR activities.
, LO4: Develop business ethics and values.
LOs: Look into the corporate culture and legal compliances.

Suggested Readings:
e Business Ethics: Concepts and Cases” by Manuel G. Velasquez
"Corporate Culture and Performance” by John P, Kotter and James L. Heskett
"Ethics and Governance: Business as Mediating Institution” by Alex C. Michalos
"Ethics in Marketing and Communications: Towards a Global Perspective” by Patiick £
Murphy and Gene R. Laczmak
"Business Ethics: An Indian Perspective” by A.C. Fernando
“Corporate Governance and Ethics” by Zabihollah Rezace
Corporate Governance in India: Change and Continuity" by N. Balasubramanian
"Corporate Governance and Accountability” by Jill Solomon
- & "Corporate Governance: Principles, Policies and Practices” by A.C. Fernando '
. '*"Bum Ethics: Concepts and Cases” by Manuel G. Velasquez s
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of Return of Income: Filing of retums Manually  On-line fling of
.mn--am-ufcmm.nmumh “
( Theury Only )
' Learning Outcomes:
On completion of this course, the leamers will be able to:
LOy: Mave msight of Income Tax Act.
LOy: Compute ncome from salanes.
LOy: Compute income from house property and business & profession
1O« Compute capital gam and income from uther sources
LOw: Ascertain tax lability afier deductions and exemptions.

Suggested Reading:

. Mancharan, T N Students Handbook on lncome Tax Law, Snow White Publications
.

Mehrotrn, H € Tncome Tax Law and Acoments including Tax Planning. Sahitya
Hhawan Publications

- Narang and Gaur Income Tax Himalaya Publishing House
Prasadd, B Direct Taxes -Law and Practices Wishwa Prakashana

Singhania Vinod K. and Singhania. Kapil. Direct Tax Planning and Management, Taxman,
Singhania, Vinod, K. Direcr Taxes - Law and Practices. Taxman

Srimvan, E. A Corpurate Tas Planning Tata Mc Graw Hill

Income tax Act. 1961 av amended bl date

g A ="
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V)
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Course Code Nomenclature of Paper Course Type LIT P Crulll L

COM-DSM-512 | Financial Market Operations |  Pisciplinary Specific Maor [/, 5] ¢

Course Objectives:
This course mims:
‘ COn: To give an overview of financial system. .

CO2: To give insights of money market and make leamers aware with concerned instruments. L
COx: To give insights of capital market and make learners aware with concerned instruments.
CO4: To make learners aware with available financial services
‘ COs: To make learners aware with instruments like mutual fund ete,
‘ Course Contents:
UNIT 1: Overview of Financial System - [ntroduction- Financial Systems -~ Financial Institutions
~ Financial Instruments - Financial Markets - Functions of Financial Systems - Financial |
Services- Characteristics of Financial Services- Problems and Prospects of Financial Service — '
Financial Sector Reforms.
|
! The Indian Financial System - Regulatory Framework of Indian Financial Markets - General
| prnciples of supervision and regulation - The Reserve Bank of Indin — The Securies and : |
Exchange Board of India
UNIT 11: Money Market - Money Market - Introduction — The money market ~ Functions of
Money Markel - Features of Money Market, Money Market Instruments — Peculiarities and resent
developments in Indian money markel,
Debi: Suurces of debt; the concept of debt instruments — Types of Money Market Securities, such f
as: T-Bills, C'Ds. CPs. Repaos. 4

Unit LI1: Capital Market - The Capital Market - Iniroduction - New Issues Market - Issuances: ‘ )
Types of Issues (such as 'TPOs', 'FPOs" and 'Private Placements'), Equity and Equity Instruments:
The types of equity instruments (common and preferred stock) and key altributes (such as face
value etc.) - Depository Receipts (DRs): ADRs and GDRs.

Secondary Market - The Role of Stock Markets - Stock Market Participants: roles, such as:
Member Firms or Brokers, Custodian Bunks Agencies, Deposnories, and Clearing Fioms, De-
Mat account. Stock Indices - Key markets and their indices Introduction to trading system - NEAT

system ~Trading System —Clearing and seltlement process

Services: Overview of ﬁmﬁil services. Merchant Bankin,
mntuu mhm ltugulmy n:yymm nllun;
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Unit V: Non-Depository Institutions. es, Exch
MMWmeuhmmmumnrm Mutual Funds
Industry. Hedge funds, Venture capital funds. Private equity funds An overview of Indias
pension fund industry including National Pension System

Learning Outcomes:
On completion of this course, the leamners will be able to:
LOs: Understand the functioning of financial system.
LO2: Understand the working of Money Market.
LOx: Understand the working of Capital Market.
LO«: Have understanding of available financial services
LOs: Understand the role and non-depository institutions tn financial system.

Suggested Readings:

« Gordon E. and Natarajan, K. Financial Markets and Services. Himalaya Publishing House
 Gupta Shashi K and Sharma, R. K Financial Management - Theory and Practice.
Kalvani Publishers
» James. C. Van Home and Wachowicz, John M. Jr. Fundamentals of Financial
\ Prentice Hall of India
» Khan, M Y. and Jain, P. K. Financial Management — Text. Problems & Cases. Mc
Graw Hill Publication
= Khan, M. Y. Indian Financial System. Tata McGraw Hill
* Knshnamurthy and Viswanathan. Advanced Corporate Finance. PHI Leaming
‘» Pandey, | M. Financial Management. Vikas Publications Pyt Lid

‘» Richard, A Brealey, Stewat. C. Myers and Mohanthy. Prnnciples of Corporate Finance.
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DEPARTMENT OF COMMERCE
B.Com. {Semuier-\’)
(Academic Session- 2023-24)

‘ Course Code Nomenclature of Paper Course Type : L [ i ¢ l l'._

-| Management L'um:q‘ll& Muhti-Disciplinary Magol s|1 |0 & N
COM-MDM-511 Organizational Behaviour l ’ J q |

| Course Objectives:
This course aims:
COw: To comprehend fundamental concepts of managemenl.
€Oz To make leamers aware W ith varnous motivational theores and leadershp styles.
COx: To comprehend fundamental coneepts bl husiness ol ganisatn
COx To develop skalls for communication & taking group decisions, N
COs: To comprehend basic understanding of arganizational culture and management of stress.

Course Contents:
UNIT -1

Introduction: - _
Evolution of Management Thought, Classical Theories of Management-Burcaucricy ol Weber,

Scientific Management of Taylor, Management Process of Fayol, Neo- Classical Theories- I-hltlll
Relation- Mayo & Others: Modern Theornes- Characteristics of Modem Management Tlmlﬂlll.
| Quantitative Approach 10 Management (Operations Research), System Approach, Contingency

Approach.
UNIT-1
Motivation: Concept  Theories- Maslow's Need Micrarchy. Hersberg's Two factii flyeary .
‘ | Contemporary theories of motivation (ERG. Cogmitive evaluation, goal seiting, equity. Intrinsic
Motivation Theory by Ken Thomas). expectancy model; Behavior modification; Motivation and
,. organizational effectiveness.
' Leadership, Power and Coaflict: Concept and theories of leadership- Behavioral approach.
Situativnal approach, Leadership effectiveness. L cadership across cultures, Power- Bases of Power,
power Lclics: Conflicts- sources, pattems, levels and strategics

UNIT-TH

Conceptual Foundations of Organization, Organizational Behavior (OB)- concept, determinants,

‘models; challenges and opportunities of OB: Transaction cost. Disciplines contributing to the field of

JEIB. Mﬂdml Behavior- Foundations of mdividual behavior, values, attitudes, pl:lsmality; and il

- m Perceptual process and Leamning; Management assumplions = iy _
_ ,_:mxmmlt ut peoples MoGregor's | |

Decision making and Communication; Concept and nature of decision-making process;
fual versus group decision making; Nominal group technique and Delphi technique;
s in onganizations; Feedback, Improving Inter-person | communication-
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R
Organtzational  Culture, Organizational Development and  Stress Management: Concept and |

determinants of organizational cullure, creating sustarning and changing organizational culture. ||
Managing misbehavior at work- Aggression and Violence, Sexual abuse, Substance abuse, Cyber !“i

clacking.
Organteational Development- concept. vilues, and intervention techniques, Apprecialive ‘ﬂﬂl_ﬁ‘!;1

Note: Current issues and developments are to be discussed. :

Learning Outcomes:
On completion of this course, the learners will be able to:

LOy: Understand (undamentals of management
LO:: Analyse the tole of motivation i managenien and will be aware
LOx: Understand organizational work culiure.

| LOs: Develop skills for communication and managerial decision making.
LOs: Develop understanding of organizational work culture.

of different leadersup sty les

Suggested Readings:
o  Robbins, Stephen P.and Timothy A Judge. € Irganizational

Delh.
« Robins §.P.. and Mathew, M., Orgamisational Theory: Structure, Desagn and Application,

Prentice Hall of India Pyt Lid.
Luthans, Fred, Organizational Behaviour, McGraw-Hill, New York,
Sekaran. Uma, Organisational Behaviour: Tet and Cases, Tata MeGraw-

| Lul
J Aswathappa. K, Organisation Behaytour. Himalaya Publishing House, New Delhe

Singh. K., Organizational Behavieur: Text and Cases, Pearson.
Pareck, U. and Khanna, S.. Understanding Organizational Behaviour, Oxford University Press, !
Newstorm, John W... Organizational Behaviour: Human Behaviour at work, Tata McGraw- Hill |
Pub. Co. Lid. New Delhi.

Hersey, Paul, Dewey E. Johnson, and Kenneth 1. Blanchard, Management of Organisational
Behavtour, Prentice-Hall of India, New Dellu

‘o Termance R. Moichell, People in Onganization An Introduction 1o Organisational  Buhay iour,

g Hill, New York -
~ N, Murthy. M.S. Management Concept& Theones Indica Publishers & Distributers Nlﬂﬂm |

Behavaour, Prentice <l ﬂhﬁl

Hill Publishing Co.

 Verma Organizational Behaviour Indica Publishers & Distributers Pvt lid New Delhi i
ha Rao P. Management & Organisational Behaviour, Himalays Publishing
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DEPARTMENT OF COMMERCE

B.Com. (Semester-V )
(Academic Session- 2023-24)
E—mm ] Nomenclature of Paper Course Type LT
.
Course Objective:
This course aims:

COs: To develop a comprehensive understanding of the insurance industry

COz: To develop a comprehensive understanding of the need & nature of life insurance.
COx: To develop a comprehensive understanding of the necd & natare of fird imsuranes
C0a: To give an ovenview of miscellancuus 1vpes ol imaurans and 1o s

COs: To make leamers aware with the prospects and challenges of insurance companies.

Course Contents:

UNIT-1
Insurance: Definition, nature. role and importance. Insurance Indusiry- A Global Perspective.
Evaluation of Insurance Industry in India. Performance of Indian Insurance crtpasiics duriing P
Reform Period. Challenges before Insurance Industry in India. Government Effonts to w the
services of Insurance Sector in India. I

INIT-11
Life insarance: Nature. classification of policies, annuities, selection of nisk, measurcment of ﬂﬂ‘,-

calculation of premium, progress of life business of LIC, LIC and Mutual Funds, Liberalizaton and
LIC

Nature of Manne msurance Contract, policies, policy conditions, presmmunm calculation, marine
losses, payment of claims, progress of manne imsurance business i India.

UNIT-1I1
Fire insurance: Nature, uses, contract, kinds of policies. policy conditions, rate fixation in fire

‘msurance, payment of claim, progress of fire nsurance.

| and non-urban traditional insurance, Progress of general and misc. insurance.

:,.m“mmmw-mm
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Learning Outcomes:

On completion of this course, the learners will be able to:
LO:: Recognize insurance as a vital nsk management tool.
LO:2: Recognize and analyze the need of life insurance.
LOs»: Recogmze and analyze the need of [ire insurance for a business.
LOw: Have msight of different isurance available i India.
LO=: Analyze the prospects and challenges for insurance companics in India.

Suggested Readings:

o Arumugam Vijayakumar: Indian Insurance Sector in 215t century: An Outlook, Gyan
Publishing House,

o Sadhak H: Life Insurance in India: Opportunities, Chaflenges and strmesic Perspeeine S \
Publications

Shrivastava, R. M., Divya, Nigam; Management of Indian Financial Institution, Himalaya
Publishing House , New Delhi

Gupta P K Fundamentals of Insurance Himalaya Publishing House, New Delhi

Khanna PK. Insurance: Principles & Practices Indica Publishers & Distributers pat Iid New
Delhi.
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DEPARTMENT OF COMMERCE Gaet

B.Com. (Semem-r-\r’l}
 (Academic Session- 202320
Nomenclature of Paper Course Type LT
Indurect Tax Laws & e S noc e MAJOF
COM-DSM-611 Practice Disciplinary Speci 1 5 !
Course Objectives:

| This course amms: _
COy: To provide in depth knowledge of GST all its related aspects and Indian tax structure.
garding concept of supply, supply of goods and SeTviCe, place of

CO:: To provide knowledge re
| supply, inter and intra state supply and other related cvents.
COx: To equip learmers with the understnding of [npuf Tax Credit and Tax lavoces
CO4: To supplement knowledge about different modes of payment of [ax and provision fur
refund of wx.
| COe To make leamers efficient in filling & filing of GS1 Returns.
| Course Contents:
nd Registration: Indian Tax Structure- Different Types ol Taxes-
o GST - Genesis of GST- Objectives of GST- Features of
| GST- Taxes Subsumed under GST - Structure of GST - Dual Model of GST - Advantages of
Dual Model of GST - GSTN - GST Council - HSNC - Tax Rates - Registration Process = ( umpulsory
tration - Liability for Registration - Exemption from Registration = GST Unique ldenuty
Number (GSTIN) - Deemed Registration - Cancellation and Revocation of Registration.

UNIT 1: Structure of GST 2
| Direct Taxes- Indirect Taxes- Introduction t

| UNIT 1I: Taxable Event: Taxable Event- Concept of Supply - Supply of Goods and Services - Place
of Supply - Inter-Slate Supply - Inira State Supply - Impor and Export- Time of Supply- Valuation
| of Supply - Zeto Rated Supply - Exempt Supply - Mised and Compusite Supply - tnwardand Outward
Supplies - Return of Goods “Purchase Retums -Sales Returms -Supplies Inclusive of Tax = Revarse
Charge - Composition Scheme - Purchases from Compaosiiion Dealer
_Purchases from Unregistered Dealers-Exports -Imports -Exempted Goods -SEZ Sales -Advance |
Receipts and payments
|

UNIT 11 Input Tax Credit and Tax Invoices: Input Tax Credit- Eligible and Ineligible Input 1ax
Credit- Apportionment of Credit and Blocked Credit-Tax Credit in respeet of Capital Goods
g'huﬂlhllily of Tax Credit under special circumstances- Teansfer of Input Tax Credn « Input Service
m.rtbmnr- Tax Inveice - Bil_l of Supply- Credit Note -Debit Note - Receipt Voucher - Payment Voucher -
Revised Invoce - Transportation of goods without issue of Invoice -Delivery Challan :

2 UNIT IV: Payment of Tax and Refund: Payment of Tax -Modes of Payment - Electronic
KMy fogsster - Electronic Credht Ledgstt < Electronic Cash Ledger- Time line for Payment of
! _-.ghzl_l_m,.nqeu:gﬂmm - Interest on Late Payment - Set off of Input Tax Credit - Refund
 for Refund of Tax, Interest, Penalty, Fees ar any Other Amount - Acknowledgement
Provisional Refund - Order Sanctioning Refund - Credit of the Amiunt of R .
oning Interest on Deluyed Refunds- Refund of Tax to Certain Persons
paid on Goods or Services Exported out of India - '
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UNIT V: Filling and Filing of GST Returns: GSTR |- GSTR 38 - GSTR 4 GSTR 5 GS1
GSTR7-GSTRS- GSTR - 9 -GSTR10- GSTR11

Practical Component: Familianze learmers with online GST Registrution Process and Pavme
Tax: Enabling GST and Defining Tax Details -Tally ERP: Definng Tax Rate sat Ma W
Transaction Levels: Defimng GST Rates at Stock Group Levels Delumg GST Rabe o Hisssas
Level: Accounting of GST Transactions: Creation of GST Duty ledgers; GST Reports, Generat
GSTR; Exporting GSTR: Uploading of GSTR on GST portal ]

Learning Outcomes:

On completion of this course, the learmers will be able to:
LOs: Deeper understanding of GST and related provisions
LO:: Deal with vanous taxable events.

LOs: Understand the input tax credit procedures,

LO4: Understand various mode of tax payment and refund related provisions.
LOs: File GST retums.

Suggested Readings:

Ahuja, Girish Gupta, Ravi. Systematic Approach 1o GST. Wolters Kluwer .
Gupta, S S. Taxmann's GST New Returns - How 1o Meet Your Obligations -A Practy
Guide for filing of New GST Returns.

Gupta, Vineet and Gupta, N. K. Fundamentals of Goods and Services Tax. Bharat Law
House Pvi. Lid

Mehrotra H.C. and Agarwal, V. P. Goods and Services Tax and Customs. Sahbitya Bhawan
Publication.
Murthy, K. Ch. A. V. 5. N. Lavanya, K. V. N. & Lakshmi, V. D. M. V. Theory and
Practice of Goods & Service Tax. Telugu Academy, Hyderabad.
~ Saha, R.G Shah, Divyesh and Devi, Usha. GST, Himalaya Publishing House.

© Singhania, Aditya. Taxmann's GST New Returns with e-Invowing - A Comprehensive
Guide o New GST Returns
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r DEPARTMENT OF COMMERCE B
B.Com. (Semester-V1)
(Academic Session- 2023-24)
- - T
Course Code | Nomenclature of Paper Course Type L {T | ¥
l:cuu-nsm-m Auditing Disciplinary Specific Major |5 {1 | 0
Course Objectives:
This course aims.
COu: To introduce basic concepts of Auditing.
CO2: To explain the concept of Audit planning, programme and Strategy.
COx: To inculcate concept of Audit Documentation. |
of material mis-

COs: To develop understanding of audit risk. identification, assessment
statements and Imemal Control

COs: To provide n depth details aboul company audst anid report wrinng provedurs

Course Contents:

Scope of Audit: Auditing Concepts: Nature, objectives and
other disciplines; Standard Setting Process: Overview,

g standards (GAAS), Auditing and Assurance

darce Notetsh issued by the 1CAL Euigageser

Control; Ethicalrequirements relating

udit.

UNIT 1: Nature, Objectives and
scope of Audit: Relationship of auditing with
Standard-seting process, Generally accepred auditin,
Standards Board (AASB). Standards on Auditing, Gu
Standards: Qualities of Auditor, Elements of System of Quahity
10 an audit of financial statements, Inherent Limitations of an a

UNIT 11: Audit Strategy, Audit Planning and Audit Programme: Audit Strategy, Audit planming.
Plaining an Audit of Financial Statement. Audit programme; Development of Audit Plan and
Programme. Control of guality of audit work - Delegation and supers ision of audit work. Matenahity
and Audit Plan; Revision of Materniality, Documenting the Materabiy, Perloranee Matwiadily

| UNIT I11: Audit Documentation and Audit Evidence: Concept of Audit Documentation; Nature
& Purpose of Audit Documentation; Form, Content & Extent of Audit Documentation; Completion
Memorandum; Ownership and custody of Audit Documentation; Audit procedures for obtaining audit
evidence; Sources of evidence; Relevance and Reliability of audit evidence; Sufficient appropriate
sudit evidence, Evaluation of Audit Evidence; Audit procedure to identfy litigation &claims '

UNIT IV Risk Assessment and Internal Control: Audit Risk. dentfying and Assessing the Risk

onment; Internal conirol; Documenting the Risks; Evaluation of internal control systerm; Te

cemal conrol Internal Control and IT Environmen: Materality and audit sk, I
Intemal Audit (STAs) ssued by the ICAY; Basics o Internal Finan
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UNIT V: Ef(‘-mplu:r_ Audit: Eligibility, Qualifications and Disqualifications of Auditars:
Appointment of auditors, Removal of auditors; Remuneration of Auditors, Powers and dutiesof
auditors: Branch audit, Joint audit; Reporting requirements under the Companies Act, 2013 ineluding 4
CARO. Other Important Provisions under the Companies Act. 2013 relatme to Audit sl Awdstors
and Rules made there under. Audit of consolidated financial statements, Audit of Banks, insurance
companies and NBFC's Audit under fiscal laws, N

Audit Report: Forming an opinion on the Financial Statements; Auditor's Report- basic clements.
Types of Modified Opinion: Circumstances When a Modification to the Auditor’s Opimion 15K
Qualificd, Adverse, Disclaimer of Opinion. Auditing m Automated environment ma
operational audi, due diligence, mvestigation & forensic audit. Peer reviewed and qualin Ses

| Note: Relevant Standards on Audit (SAs) issued by the Insttute of Chartered Accountants of Inds
HCAI) 10 be taught along with the text.

Learning Outcomes:

On completion of this course, the leamers will be able to:
LOu: Develop understanding of basic auditing conceprs

LOz: Prepare audi plan and strategies.
LOxs: Perform audit documentation task.
LO4: Provide inputs for internal control and risk assessment in an organization.

LOs: Prepare audit report of a company.
Suggested Readings:

e  Devi, Usha et al. Auditing. VBH
¢ Gupta, Kamal, Practical Auditing. TMH
Gupta, Kamal. Contemporary Auditing. Tata Mc, Graw-Hill, New Delhi.
Manjunatha J M. et.al. Auditing and Assurance. Himalaya Publishing House.
Pagare, Dinakar. Practice of Auditing. Sultan Chand & Sons.
Ramaswamy, M.S. Principles and Practice of Auditing.
Sharma, T.R. Auditing Principles and Problems. Sahitya Bhawan, Agra.
‘Sharma, T.R. Auditing. Sahitya Bhavan Agra.
Saxena, R G. Principles and Practice of Auditing. HPH
‘Tandon, B.N. Principles of Auditing. S. Chand and Company, New Delhi,

= s e = ® ® @
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V1)
(Academic Session- 2023-24)
.Cuﬂl Code Nomenclature of Paper Course Type L T'I‘ | I"1 Gﬂlk
' - . S =}
Tax Planning & Multi-Disci Maj
[mu.unu-m l il ulti-Disciplinary Major ‘5 1 To

Course Objectives:

Thas course amms’
COx: To impant know ledge and understanding lor corpoiate b plaiiiiig
COx To familiarize learners with nature and concerned provisions for tax planning,
COs: To develop skill set for efficient tax planning and taking business decisions.
CO«: To familiarize learners with nature and prov isions of tax planning for international
COs: To incorporate basic understanding of tax management.

Course Contents:

Unit 1: Tax Planning: Tax planning concepls, evasion vs. avoidance, corporate 1ax planning
rationale, scope in COMpanics, iIMportance as management decision. minimizing liability, residential
status. income clubbing, computation, MAT provision and credit, losses carry forward and set off,
deductions for corporate asscsses, laxation of profits, Mutual fund unit transactions taxed, long-term

and short-term capital gans.

Unit 11: Tax Planning and Nature of Business: Tax Plannng & business funms (Sole PPrap.
Partership, LLP. Company ). Tax Planming by location, activities. ownership, provisions for new
pusinesses. Export biz, SEZs. special category states, Hotel, Telecom, Entertainment, IT, Power,
Shipping, Aircraft. Oil. Minerals, Venture capital, Mutual funds, Insurance, construction, retail tax
provisions; Deductions for industries (Sections 32AD, 33AB. IABA: 3SABB, 35AD: BO-1A, §0-
JAC, 80-1B, 80-1BA, 80-1D. $0.1E. SOJJA): Case studies.
Unit 111: Tax Planning & Business Decisions:
Tax Planning & Financial Decisions: Capital structure decisions; Diy wdend policy & tax; Types of
dividends; Dividend tax case study; Bonus shares. Investments & capital gains; Lease vs. purchase;
Mﬂmmmu.mmmhmMMwmmcwm;Mmufwmhgm |
Tax Planning & Managerial Decisions: Capital structure decisions & tax planning: Employees'
remuncration - fringe benefit tax, ESOPs: Make or buy. Close or continue, Sale in domestic market
Xpors WI & capital budgeting decisions. Scientific rescarch, Private vquily m.,apnul
version of firm inio a company: Conversion of sole proprictorship into company:
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Unit 1V: Tax Planning for International Entities: Tux planning n respect of non-resident [
Income by way of interest on NRO/ NRE accounts, Provisions under sections 115C 11 sl Double.
taxation reliel; Tax Planning and Transfer pricing; Measures to curb tax evasion -;-,-s J4]

Length Price and methods of its computation; Advance rulings; Advance Pricing Agreement.Case |
studies /Exercises. i
Tax Planning in Foreign Collaborations: Doubly taxed income and Double Taxation aspects
Foreign collaborations and incidence of taxation on domestic companies and oiher assesses.

Provisions for relief in respect of unilateral and bilateral double taxation, Case studies /Exercises.

Unit V: Tax Management: Advance payment, Tax deduction at source, Documentations, Tax
Returns, Certificates, Interest payable, Tax collection and recovery, Assessment, and re-assessment.
Appeals, Filing appeals, Penalty provisions. Undisclosed income, Settlement Commission. Search
and seizure, Transactions in notified areas, Anti-avoidance rules. Tax clearance. Seeurities transaeiion
tax, IT in Tax admin, Case studies.

Income Tax authorities, TAN, TIN, Tax deduction on salary, interest, dividend, winnings, Insurance

commission deductions, Managerial remuneration, Clubbing of others' income, Deductions under

various sections, Rebate under Section 87A, Double taxation relief, Case studies.

|
i

Learning Outcomes: '

On completion of this course, the learners will be able to: '
LO:: Perform tax planning for corporate entities.
LO:z: Understand nature and concerned provisions for corporate tax planning.
LOj: Make financial decisions for a business organization.
LOa: Perform tax planning for intemational entities.
LOs: Undersiand process of advance payment ol 1ax and managing tax.

Suggested Readings:

®  Acharya. Shuklendra and Gurha, M.G. Tax Planning under Direct taxes. Modem Law
Publications, Allahabad.

e Ahuja. Girish. And Gupta, Ravi, Corporate Tax Planning and Management. Bharat Law House,
Delhi

.III. R.N. and Lakhotig, §. Corporate Tax Planming Hand book. Vision Books
wal, P, Law of Transfer Pricing. Taxman Publications Pyt Lid,, New Delh

hania, Vinod K. and Singhania. Monica, Corporate Tax Planning. Taxman Publications Pyt
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V 1)
(Academic Session- 2023-24)

Course Code | Nomenclature of Paper Course Type
coMSECa11 | E-Commerce Skill Bdsucermmct Comne. |3 1o 8 SRS
Course Objectives:

This course aims:
COu: To introduce E-Commerce as a specific discipline.

CO1: To make students aware with the provisions of Information Technology Act, 2000,
COx: To introduce various business models of E-Commerce 10 learners

CO4«: To inculeate knowledge regarding marketing techniques for E-Commerce businesses
COs: To make students aware with E-payment system and functioning of pay ment gatcsay s

Course Contents:

| UNIT I: Introduction to E-Commerce& E-Marketplace: E-Commerce and E-Business, E-
Commerce Types of E-Commerce transactions. Internet, Marketing and E-Tailing. Benefits and
limitations of E-Commerce; E-Marketplace: Functions, Types and Features.

UNIT II: IT Act 2000 and Cyber Crimes: IT Act 2000: Need to Regulate the Intemnet, The Indian
Information Technology Act-2000, Salient Features of the IT Act 2000, Legal Recognition of Electronic

Records, Legal Recognition of Digital Signatures, Measures to Adapt Electronic Governance, Computer
Virus, and Inadequacies in the IT Act 2000,

UNIT HI: E-Commerce Business Models and Concepts: | -commerce Busimess Models Moo
Business to Consumer (B2C) business models, Major Business to Business (B2B) business models,
Business model emerging E-commerce areas. Online Service sector: financial services, Travel Services I

UNIT IV: Marketing on the Internet: Advertising on the Internet: Charting the On-Line Marketing
Em ~ E-Commerce Catalogs or Directories—Information Filtenng ~Consumer-Data Interface:
: w; Tools. The Intemnet Audience and Online Consumer Behaviour, Basic Markeling Cuncepls,
Internet Marketing Technologies, B2C and B2B E-commerce marketing and business strategies.
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Learning Outcomes:

~ On completion of this course, the leamers will be able to: X

LO:: Recognize the varied dimensions of E-Commerce, distinguish its transaction types, and dis
its potential benefits and limitations.

LO:: Evaluate the regulatory framework established by the IT Act 2000, comprehend its
and acknowledge its significance in governing electronic records and digital signatures.

LOs: Classify and comprehend E-Commerce business models. and recogmize thew apphicabuliny 1w
diverse sectors and emerging business areas.

LO«: Analyse the intricacies of online marketing, understand consumer behaviour in the w
space, and grasp the technological tools employed for effective marketing.

LOs: Acquire knowledge of electronic payment systems, their components, and comprehend “!
importance of cyber security measures in ensunng safe and secure E-Commerce transactions.

Suggested Readings:

R K. Tewari, Shastri, Ravi Kumar, Computer Crime & Computer Forensics, Selective & .
ScientificBooks, New Delhi ]
» . Sandeep Shrivastava, Er. Meera Goyal, E-Commerce, SBPD Publications, Agra | ‘
P.K. Sinha. Priti Sinha, Information Technology - Theory & Practice, PHI Publications, New Delhi
Kenneth C. Laudon and Carlo Guercio Traver, E-Commerce, Pearson Education.
David Whiteley, E-commerce: Strategy. Technology and Applications, McGraw Hill Education

Bharat Bhaskar, Electronic Commerce. Framework. Technology and Application, 4th Ld.,
McGraw Hill Education

PT Joseph, E-Commerce: An Indian Perspective, PHI Learning
KK Bajaj and Debjani Nag. E-commerce, McGraw Hill Education
TN Chhabra, E-Commerce. Dhanpat Rai & Co.

Sushila Madan, E-Commerce, Taxmann

§ - Aol
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DEPARTMENT OF COMMERCE
_ B.Com. (Semester-VII)
' (Academic Session- 2023-24)

Course Code l Nomenclature of Paper Course Tyvpe
COM-DSM-711 Advance Statistics Disciplinary Specific Major T 5
Course Objectives:

This course aims:
CO;y: To impart knowledge of data and procedures involved in processing of data
COy: To provide in depth understanding of correlation. regression and tme anuly sis.
COy: To introduce concepts of probability.
CO4: To introduce concepts of sampling theory, survey and testing of significance of re:
COs: To introduce analysis of variance and non-parametric tests

Course Contents:
UNIT -1

Correlation and Regression Analysis: Simple, muluple and partial corrclation snalysis
correlation. Simple and Multiple linear regression analysis (involving up to three variables)

regression analysis.

UNIT-11 '
Theory of Probability: Approaches to calculation of probability. Marginal, joint and conditions
probabilities. Probability rules. Bayes® theorem.

mm Distributions: Expecied value and standard deviation of a probability distribution.
Standard probability distributions -Binomial, Poisson.

W Decision Theory: Decision-making process, Payoff and Regret tables. Decision rules

66



rpartmend af L
e - ——e B

UNIT -1V
 Svulen i sas . Poresson sandard doviation s known
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deviations are
inown. and whe Shey are not known Inferences sbost Efferomce herween two means for matched.
sampics. Teszmg of &8crence berweea tweo propornoss. i

UNIT-V
Amalysis of Variamce and Nos-parametric Tests Fcw of aguaim of vanances
ANOVA (Complosch Randomused Modelt smd Two-fse ANOVA  without replicuii
(Randomssed Block Model) (i square test for Independonce and for Guaadmens-of-fit. Stgn test, (e

sammple rum kot and Ramdk corTeianon it

Outcomes:
On compienon of ths course. the learners will be able 1o
Iﬂﬁhﬂmﬂhd—-‘m-m-mdhu
LO:: Diesclop andm w0 smdemmasme of (orcabon ugu--.urmwm
LOy: Develop sy 1 swarcacss about concopts of Frofaiey
WM”}UMM.E\Q‘I“HWﬂMm
LOs: Devciop abudsn uwhwduwﬂmm

Sugzested Readings:
- Hhﬁ.ﬂ“l.f*hﬂd”fﬂﬂ:ﬁnwﬂﬂ!
Putricstone
e Anderson Sweews 3ad Willaes Susacs for mﬂl.ﬂ-ﬂn.l’f‘ﬂm{if
' Les=me Now Dol
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Busmess Mathemancs. S P Gopma S M Shuhls Saen 3 Bhowam Pubbcations
Seoumd } E And F ] Wilhams Elcscmtan hﬂ”-mﬂm&pprmuh.
Presmce Hall of inds Prvase Lid . New Dol
hlﬁ-ms—nu-—_unu—qn—mu\amm
e« G SLF—“S_H“I_HHMM
(azmes Locesc | Busmess Stansncs, Tam MoGesw Hill Poblishng Company, New Delhi
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V11)
(Academic Session- 2023-24)

Nomenclature of Paper

Course Type

Discoplinany Specific Magor

Course Objectives:
Thas course aims:
COy: To impart knowledge of vanous methods of accounting useful for management.
COx: To provide in depth understanding of decision making process on financial aspects
CO:x: To introduce concepts of Standard Costing and decisions related to costs

€O, To introduce concepts of analysis of cost and responsibility accounting

COs: To develop analytical approach on vanous financial aspects and decision making

Course Contents:
UNIT -1

Management Accounting: Nature and Functions, Scope of Management Accounting, Financial vs.
Management Accounting: Cost vs Management Accounting. Role of Management Accountant, Tool and
Techniques used in Management Accounting. Limitation of Management Accounting.
Budgeting and Budgetary Control Meaning Obsectios. Advantages and Lmtations. ssentials of
Effective Budgzeting. Classification of Budgets. Cash Budget, Fixed and Flexible Budget, MasterBudget,

UNIT-11
Standard Costing and Variance Analysis: Limitations of Histoncal Costing. Meaning of Standard
Costing, Standard Costing v's Estmated Costing. Vanance Analysis: Matenal Varance, Lubour
Varance and Overhead Vanance
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UNIT =1V
pecision Process: Relevant Information and Short-Run Managerial Decisions -
Decision Making; Decision Making Process: Differential Analysis;
Decisions ~ Make/Buy, Add/Drop,
Product-Mix, Pricing Decisions,
UNIT-V

Types of Managerial
Sell/ Process Further, Operate/Shutdown, Special Order,

Concept of Responsibility Accounting; Responsibility Centers, Cost Centre, Revenue Centre, Profit
Centre, Investment Centre, Responsibility Performance Reporting, Cost Reduction and Cost Control.

Learning Outcomes:

On completion of this course, the learners will be able to: 5
' LO;: Develop understanding of the application of Management Accounting g
‘ LOx: Develop ability to apply various accounting techniques in managerial decisions g
LOx: Develop ability 1o analyze cost -profit relationship | &
LO4: Demonstrate cost reduction and cost control ability and related decision making gy
LOs: Develop ability to analyze various financial aspects and decision making

Suggested Readings:

Arora, M.N_: Cost and Management Accounting, Vikas Publication, New Dell 1
', « Atkinson Anthony A., Rajiv D. Banker, Robert Kaplan and S. Mark Young, Management | '
| Accounting, Prentice Hall.

. - I g
+ Chintaman. S. A. Management Accounting Indica Publishers & Distributers Pt ltd New |

Delhn J
* Drury Colin, Management and Cost Accounting, Thomson Leaming.- : "
* Garison R. H. and E.W. Noreen, Managerial Accounting, McGraw Hill. .
» Homgreen Charles T., and Gary L. Sundem and William O. Stratton, Introduction to

Management Accounting. Prentice Hall of India.

o Jawahar Lal, Advanced Management Accounting. Text, Problems and Cases, S. Chand &
Co., New Delln.

Khedkar & Bharti Accounting for Business Decisions Himalaya Publishing House, New 1
Delhi

+ Mukhi, Bhavya Accounting for Management Decisions Indica Publishers & Distributers Pvtitd
New Delhi

» Ronald W. Hilton, Managenal Accounting, McGraw Hill Education.
*  Vasudeva S, Accounting for Business Managers Himalaya Publishing House, New Delhi
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DEPARTMENT OF COMMERCE
B.Com. (Semester-VII)
(Academic Session- 2023-24)
Course Code Nomenclature of Paper Course Type
Adv Bank

COM-MDM-T11 T,:m“m' - Multi-Disciplmary Major
Course Objectives:

This course aims:

COy: To impart knowledge of Commercial Banking i ik
CO;: To provide in depth understanding of Corporate Guvernance in Commercial Banks

CO;: To introduce concepts of Management of Non- Performing Assets in Commercial Banks B
CO4: To introduce concepts of diffident types of Insurances 1
CO«: To familigrize the students with the IRDA

i
Course Contents:

UNIT -1

Commercial Banking in India-Introduction, scheduled and non- Scheduled banks, evolution and

growth of banking system of India . RBI" s policy, present structure of Indian Banking.

Competitive strategy to meet challenges to Commercial Banks in India- Challenges before Indian | '
Commercial Banks, Opportunities for Indian Commercial Banks. Strengths of Indian € ommercial 1

Banks, Strategy 1o cope with the challenges
UNIT-II

Corporate Governance in Commercial Banks- Emergence of Corporate Governance, Corporate

Governance and Commercial Banks, Concept. Objectives. Fundamentals, Prescribing code of
Ml corporate governance for commercial banks. Corporate Governance in commercial banks

gement of Loans in Commercial Banks- Characteristics, prninciple, Loan policy, supervision
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insurance: Introduction, definition, nature, role and imponance, insurance contract.
Life Insurance: Nature, classification of policies, annuities, selection of risk.
Marine Insurance: Nature, contract, policies, policies conditions, .
Fire Insurance: Nature, uses, contract, kinds of policies, Policies conditions, rate fixation in fire

Insurance. payment of claim, Progress of fire Insurance. y

UNIT-V
Miscellaneous Insurance: Social Insurance. health, transpori, motor, rural, agriculture, urban,
traditional, and non-urban traditional Insurance, progress of general and misc. insurance.
Insurance Legislation in India, IRDA, Reformatory measures taken by the Government in
Insurance Sector, Impact of Reforms, Future Opportunities and Challenges.

Learning Outcomes:

On completion of this course, the leamers will be able to:

LOy: Awareness of the application of present structure of Indian Banking.

LO:: Ability to apply various concept of Corporate Governance in commercial banks in India.

LO;: Ability to analyze NPAs in Indian C ommercial Banks

LO4: Ability to analyze various life insurance.

LOs: Awareness regarding the reformatory measures taken by the Government in Insurance
Sector.

Suggested Readings:
e Arumugam Vijayakumar: Indian Insurance Sector in 21st century: An Outlook, Gyan

Publishing House,
o Bhole L. M: Financial institutions and Market, Tata Mc Graw Hill
e Desai Vatan: The Indian Financial System, Himalaya Publishing House.
e Gordon E., Natrajan K.: Financial Markets and institutions, Himalaya Publications.

= Mishra M.N_. Mishra S.B.: Insurance Principles and Practice. S. Chand Publications.

- m H.. Life Insurance in India: Opportunities, Challenges and strategic Perspective.Sage
m s )
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V11)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper ‘ Course Type L

COM-AEC-T11 Public Finance - Ability Enhancement Course 5

|

= |-

Course Objectives:
This course aims
COx: To make learner aware with basics of public finance
COs: To provide knowledge regarding public expenditure
COs: To impant knowledge regarding public revenue and its sources.
COu: To make learner understand about public debt and related terms.
COs: To impart knowledge regarding Indian public finance.

Course Contents:
UNITI

Public Finance: Meaning and Scope of Public Finance Public goods vs. Private goods, Principleof
Maximum Social Advantage. Public Budget, Techniques of Budgeting(ZBB PBB), Deficit
Financing.

NIt

Public Expenditure: Meaning & Nature, Wagner's views on increasing state activities Wiseman-
pescock hypothesis, Canons and classification of public expenditure effects on production,
- distribution and economic stability.

N

.* Public Revenue: Main source of revenue, Tax revenue, Direct and Indirect Taxes, Progressive,
pro lllwmuh:u.\’du:nm:u.mmmmormbwdm Incrdence of  tax,

=
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UNIT V:

Indian Public Finance: Financial Federalism under constitutions, Financial Adjustments in Ing

Finance Commission, review of Indian Tax System, Budgetary Procedure and Financial e .-_.;"
India. ; veveyn On

Learning Outcomes:
On completion of this course, the learners will be able to;
LO:1 : Understand basics of public finance.
LO:: Undersiand terms related to public expenditure.
LO:: Understand about public revenue and its sources.
LO4: Understand about public debts and methods of their redemption.
LOs: Understand about Indian Public Finance,

Suggested Readings:

» Bhata H.L., (2012), Public Finance, Vikas Publications. .

e Harvey Rosen, (2005), Public Finance, Seventh Edition. McGrew Hill Publications.

» J. Hindricks, G. Myles, (2006), Intermediate Public Economics, MIT Press. e

o Kaushik Basu and Maertens (ed.), (2013), The New Oxford Companion to Economics in India,
Oxford University Press. _

e Report of the Fourteenth Finance Commission, Government of India.

o Sury MM, (1990), Government Budgeting in India, Commonwealth Publishers.
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V1I1)
(Academic Session- 2023-24)
Course Code Nomenclature of Paper Course Type
COM-DSM-K[ | | Financial Management Difwcipiirmny ppciciiag:

 —— . o Lomal

Course Objectives:

This course sims:
‘ CO:: To provide an overview of Finsncial Management
CO;: To impart knowledge about various techniques of managing finance
_ CO;: To assist leamers in understanding various theones of financial decisions
( CO4: To help leamers in understanding about the procedures of taking long & short-ferm

r. investing decisions. _ I|

| COs: To make learners able 1o understand dividend decision strategy. -

| Course Contents: 1
UNIT-1

Introduction: Nature, scope and objectives of finuncial management Financial decision making and types & d
of financial decisions Finance as a strategic function. Role of Nnance manager , '
; Capital Budgeting Nature, significance and kinds of capital budgeting decisions. Capital budgeting !
techniques- ARR, Payback peried, discounted payback period, NPV, IRR. 1

UNIT-II |
Cost of Capital: An overview of cost of capital- Equity share capital. Preference share capital. debenture
and retained camings and WACC

Theories of capital structure- NI, NOI, MM Hypothesis without and with corporate 1axcs, Muodiglani

miller argument with corporate and personal taxes, Point of Indifference, Optimal capital structure. 1
Determinants of Capital structure in practice. ' i

UNIT -1
: g and Financial leverage and cvaluation of financial plans (EBIT-EPS analysis). \
d Policy: Forms of dividends. Theories of relevance and irrelevance of dividend m fiem yvaluaton.

end policy in Practice, Issues in dividend policy. Determinants of dividend policy.

al Planning and Management: Concept and types of working capital, Operating a
‘working capita! requirement. Working capital financing. Determinants of
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UNIT-V

Management of Cash and Marketable Securities: Objectives of Cash Management, Factons

determuning, Cash Needs, Basic strategies of Cash Mana i
. €SI gement, Cash Management Techmgues.
Receivabl@®Management: Objectives, Credit Policies, Credit Terms and (‘ula!:rllun P:::Tn.

Inventory Management: Objectives nﬁWg ﬁ%

Learning Outcomes M A

On completion of this course, the learners will be able to:

1L.Oy: Develop a conceptual framework of finance function and to understand the nature,
scope. structure of Financial Management related areas and (o imparn know ledge
regarding source of finance for a business,

LO;y: Understand the choice of optimal capital struciure

LOs: Assess the profitability of carious projects before commilting the funds using the
capital budgeting techmques.

LO4: Select and apply techniques in managing working capital.

LO<: Bring out the optimal dividend policy by evaluating the dividend theories, which
affect the shareholder’s wealth and the value of the firm.

Suggested Readings:
o Arthur J. Kewon, John H. Martin, J. William Petty & David F. Scott, Financial Management.
Principles & Application, Pearson.
« Banerjee, Bhabatosh, Financial Policy and Management Accounting. PHI(2019)
o Brealey R.A. and S.C. Myers, Principles of Corporate Finance, MeGraw Hill.
« Brealey. Richard A Stewat, C. Myers and Mohanthy. Principles of Corporate Finance.
Taota MeGraw Hill,
o Chandra, P. Financial Management, Tata MeGras Hll l
« Damodaran, A, Corporate Finance: Theory and Pracuice, John Wiley & Sons. |
« Ehrhardt, M. C. & Brigham E. F, Corporate Finance, Indian Edition, Cengage Leaming \
|
|
|
|

« Gordon, E. & Natarajan, K. Financial Markets and Services. Himalaya Publishing House.
o Gupta S.P. Financial Management, Sahitya Bhavan Publications, Agra.
« Gupta, Shashi K. & Sharma. R, K. Financial Management = Theory und Practice.
KalyaniPublishers
o Khan, M. Y. & Jain, P. K. Financial Management -~ Lext, Problems & Cases. Me
Graw HillPublications
o Khan, M. Y. Indian Financial System. Tata McGraw Hill _
‘o Khan, MY & Jain, PK Financial Management: Text, Problems and Cases, Tata McGraw Hill.
"« Krishnamurthy and Viswanathan. Advanced Corporate Finance. PHI Leaming
! er. el.al, Contemporary Financial Management, Cengage Leamning.
/. L. M, Financial Management, Vikas Publications Pvt Lid.
stave, Rajiv and Misra. Anil, Financial Management, Oxford University Press.
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DEPARTMENT OF COMMERCE i

B.Com. (Semester-VIII)
(Academic Session- 2023-24)

Course Code Nomenclature of Paper Course Type [L" TI l'] Credit
COM-DSM-812 Managenal Economics Disciplinary Specific Major SJ I Lﬂ | L
= e : EoEte
Course Objectives:
This course aims:
CO;: To impant knowledge about various economic decisions that impacts managerial decision
Making.
CO;: To develop understanding of various micro and macro factors impacting a firm's overall
functioning.

CO; : To develop the ability to nitiate reform proposals.
CO4: To develop understanding of markel behavior.

COs : To develop the ability to analyze the trade cycle.
Course Contents:
UNIT-1

Firm and Market: Demand and The Firm: Consumer Behavior, Cardmal and ordinal approaches W the
derivation of the demand function. Revealed preference approach. Theory ol attributes Demand lor
consumer durables, Firm Theory: Objectives of the firm

Production and Cost: Production: Law of variable proportion. Returns to scale. Production functionCost
function: Classification of costs, Short run cost functions, Long run cost functions.

UNIT-11

Market structures Perfect and Imperfect: Market forms: AR-MR. Price taker; Monopoly power.
Oligopolistic behavior

UNIT =111
‘Mac nomic environment: Meaning, Scope, Importance, factors.

ISLM: Derivation of IS function. Demand for real cash balances: Tobin's Portfolio theory. Derivation of

e real LM function, Real 1S-LM framework.

i -1V

nt. Philips Curve, Aggregate supply and the price level.
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UNIT-V

Index.

Learning Outcomes:

making.

forecasting.

Suggested Readings:

e Branson William H., Macro

EducationAsia, New Delhi.

LOs: The learners will get ability

« D.M. Mithani-Himalay Publication House -

= Dormnbusch, R. and S. Fischer Macro Economics,
o Koutsyiannis, A., Modern Microeconomics, Macmillan Press Ltd.

« Mankiw, N. Gregory. Macro Economics, Macmillan,
« Mithani, D.M. Economics for Managers Himalaya Publishing House, New Delhi

. gm‘..i_u._:.'h. ey LY

e Ankit Khanna Economics for Managerial Decisions Indica Publis
« Appannaiah, Shanti, Ramanath Managerial Economics Himalaya Pu
Economics Theory and Policy, First East -
Managerial Economic

o Sarkar M_K_Management Economics Indica Publishers & Distri
e Varian, Micro-Economic Analysis , Norton.
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On completion of this course, the leamers will be able to:

LO;: The learmers wiill develop analytical abilities with respect 1o managerial decision ruliiu R
LO;: The leamers will have understanding about functioning of economy and its impact on decision ||

Publisher Ta McGraw Hill.

o Oliver Blanchard Macro Economics, Pearson Education, LPE.
e Pindyck Robent S, Damiel L. Rubinfeld and Prem L. Mehta, Micro Economies,

Vishwavidyalaya, Sug

LRETREEFUE, OEIGyLl

Tr-‘de Cycles and the Open Economy: Real Business Cycles. Exchange rate, irade balance, net saving
National Income: Concept and components, Methods of measuring National lnnm.l‘rublﬂﬂt |
Measurement, Importance of National Income Analysis, Per- capita Income, Physical Oiulity s’f.lal'ﬂ |

LOs: The learners will develop analytical abilities of market operation and decision miaking.

LOg: The leamers will have understanding sbout the demand analysis and i1s use n busimess

to use of economic theories 1n managernl praciices

hers & Distributers Py Itd New Dell
blishing House, New Delhi
West Press.

Pearson

buters Pyt Itd New Delhi
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DEPARTMENT OF COMMERCE
B.Com. (Semester-V1II)
(Academic Session- 2023-24) <
Course Code Nomenclature of Paper Course Type L|T| Pl Cr
J $2
B - A 1 :
SN 4 ﬁ:s;ﬁ:tii:;:rl‘;m:i& Multi-Disciphinary Major —~ |$ | 1| 0 &
Course Objectives:

This course aims:
COy: To impant knowledge about business environments.
COyx: To develop understanding of concepts and features of public sectors
COy: To develop understanding of globalization for India
CO4: To develop understanding of Foreign direct investment
COs: To develop the understanding Foreign Trade Policy

Course Contents:

UNIT -1

Business Environment: Concepts and elements of business environment, micro-cny ironment, Macre
environment: economic environmenl, economic syslems, economic policies (monetary and flﬂl-'ﬂl
policies), political & legal environment, role of government in business, Intermational business
environment.

UNIT -1 . ’

Public Sector: Concepts and features of Public seciors. changing role of public sector, relevance
of public sector public Sector reforms. . | '
Privatization: concepts. nature, objectives. Industrial sickness, Industrial policy, Industrial
licensing,

UNIT - 111

Liberalization: Economic reforms, liberalization and economy

Globalization: meaning, stages, factors facilitating and impeding globalization in India, consequences
~ of globalization for India.

Y

e Y

¢ =
=

Capital: Foreign direct investment, trends, problems & consequences, multinational
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|
- Il
4 Learning Outcomes: -

On completion of this course, the learners will be able to:
LO,: Develop analytical abilities with business environment.
LO;z: Have understanding about public sector
| LOu: Develop analytical abilities with fiberalization and globalization
LO4: Have understanding about foreign direct investment.
LOs: Have understanding foreign trade policy and WTO

o
|

Suggested Readings:
Aswathappa: Business Environment - Himalaya Publicanon; New Delhn

I. I
Francis Cherunilam: Business Environment - Text and Cases - Himalaya Publication; New Delh

. 1
" : 4 I | |
Francis Cherunilam: Global Economy and Business Environment — Himalaya Publication; New Delhi
Prof. Laxmi Narain: Globalization — Liberalization and Privatization of Public Enterprises: S, Chand &
I Co.

e S K. Misra& V. K. Puri: Economi¢ Environment of Business - Himalaya Publication; New Delhi
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DEPARTMENT OF COMMERCE
B.Com. (Semester-VIII)
(Academic Session- 2023-24)
Course Code Nomenclature of Paper Course Type L|T|p| Credit | {f

! _Ii

.[ COM-SEC-811 Marketing Management Skill Enhancement Course | 5 ' 4 | 2 f 1-’5
bt : _ P .

| 4 | {
| Course Objectives: | ‘
| This course aims: I
CO1: To impart knowledge about various economic environments. ‘ -

CO2: To develop familiarize the students with the basic concepts and principles of marketing |_
CO3: To develop conceptual and analytical skills in marketing. '

|
CO4: To understand marketing operations of a business firm. ‘
COS: To develop the understanding promotion in marketing.

] Course Contents
| UNIT -1

Introduction: Nature and Scope of Marketing; Core Marketing Conceplts; Evolution of modem _mnrkctmg ;] :
concept; Modern marketing concepts; Marketing Mix: Mark-eling management process-a siregic |
perspective: Customer quality. value and satisfaction: Planning and control. 4

‘ Marketing Environment, Significance of scanning marketing environment, Anfll.yzing macro q
environment of marketing-economic, demographic, socio-cultural, technological, political and legal

| segments; Impact of micro and macro environment on marketing decisions,

UNIT-NI

Buyer behavior: Need for studying buyer behavior; Consumer vs business buying behavior,
Consumer buying decision process and influences; Industrial buying process.

|
Market Segmentation, Targeting and Positioning: Bases for segmenting a consumer market; Levels j
of market segmentation; Factors influencing selection of market segments; Criteria for effective :
market segmentation; Target market selection and strategies; Positioning — concept, bases and | |

es, Factors affecting price of a product, Pricing policies and strategies, Ethical issues
g decisions.
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UNIT -1V
pistribution Decisions; Channels of distribution — concept and importance: Different types of

distribution middiemen and their functions; Channel management, selection. mulivation and
performance appraisal of distribution middlemen; Distribution logistics — concept, importance
and major logistics decisions; Channel integration and systems. Ethical issues in distribution
decisions,

Retailing and Wholesaling: Types of retail formats; Retail theories; Retailing strategies. Non- Store
retailing. Wholesaling-nature and importance, types ol wholesalers: Developments in retartingand
whole selling in Indian perspective.

UNIT-V

Promotion Decisions: Role of promotion in marketing; Promotion methods; [ntegrated Marketing
Communication — Concept; Communication process and promotion; determining promotion mix;
Factors influencing promotion mix; developing advertising campaigns. Ethical issues in promotion
decisions.

Marketing Planning, Organizing and Control: Marketing planning process. Different ways of
organizing marketing department; Sales, cost and profit analysis.

Trends in Marketing: Service Marketing, Social Media Marketing, Green Marketing, Customer
Relationship Management, Rural marketing, and other emerging trends,

Learning Outcomes:
On completion of this course, the learners will be able to:
LO:: Understand the basic cancepts of marketing and factors of marketng environment.
LOz: Understand the concept of buyer behaviour and process of markelsegmentation, targeting and
positioning.
LOs: Understand product concept and issues involved in pricing decisions.

LO4: Make decisions regarding distribution strategies.

LOs: Have an overview of trends in marketing and steps involved in marketing planning
and develop skills to make promotion decisions.

Suggested Readings:
. se. B.S. Marketing Management Himalaya Publishing House, New Delhi
nkota. Miachel, Marketing Management, Cengage Leaming.
Michael J.. Walker, Bruce J., Staton, William 1., and Ajay Pandit. Marketing
ots and Cases, Tata McGraw Hill (Special Indian Edition),
an. K. Marketing Management H'm'tallg;l Publishing House, New Delhi
Marketing Management Text and Cases, Excel Books. '

Keller, Kevin Lane; Koshy, Abraham, und Mithileshwar Jha, Marketing

Jmm amndive Pf-ﬁnm-
nd N. Meenakshi, Marketing Management, Vikas Publishing House.
tir, Joseph F., and Carl McDaniel, Mkig, Cenga Ihmuq““_'

1 Indica Publishers & Distribute




