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Abstract
Electronic National Agriculture Market (e-NAND has been initiated on 14 April 2016 to address
and reform the process of fragmentation of markets. The electronic trading portal e-NANM 15 an
online intercomectivity of e-mandis that aims at mat shalling the mass necessary agriculture
promoting changes to allow ag reulturalists to obtain good cost for thei vield and use mnovative
rechnology for changing the stuctwe of farmng promotion. eNAN[ portal network exrends a
single-window service for all agricnltwal produce matrketimg conumitieess (APNCs) related
nformation and services with the capability 1o change Indian farming from conventional to an
business orented as well as profit-makmg operation. State-wise 585 APMCs mtegrated with the
olectronic national market m the county. The objective of this study 1> 10 lughhght the
puportance of e-NAN M Agnculne NMarketmg This research is relied upon the secondary data
comces that have been cathered from the latest research articles. workmg papers and annual
reports The study caprured vanous aspects of the mplementation of e-NAN and decides that e-
market cany a facimatve role to mcrease participation. competition. Thalspalent system of
bidmg. remove collusion and monopsony among maders that may result m mereased market
accessibilny and meone 1o Indian farmers The usetulness ot e-N AN has been evinced the
resistiation of around 1 63 crore fanmers. T0C LD comiiission acent~. and nearlv 125 lakh

mechants on the eNAM plan from 16 states and 2 umon terntones by October 2019
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Introduction
Indian Aetaran ttades have been distinguished by less aggressiveness. fragmentatiol.

mtccessful existence of too much intermediary and often cost explortations. Agrarian trading
1 Tndia have developed by bemg lumited caterng to domestic requu ement by holdng tiade place

e attay of tams mto smele that now focus to- gel mterconnectvity

Qifterent states for worth distribution among farms and consumers. Ansmg fluctuations 1

dieital ade. model act. contract farming.

ovel

agiicultire promotimg cucumstance of this naton re.

were assistme m chances for fresh formats of trades that were successfil m reactng to

>

ere.

demand and <upply. Those modifications will need funding mfrastiuctiue. extract of

rechnology. buildmg knowledge. and potential buildig. Hence. the Nimstry of Aziiculture and
Faimer's Welfare created efforts to mamtamn the regulatory stucture throtizh suggesting the

\odel APMC Act. 2003 and Model State UT Aenculiural Produce and Livestock Marketing

(Promotion & Faciltation) Act. 2017 Lately. the digital maketmg zareway o domestic

agrarian trade (e-NAN) was launched through an effort to utithize recent rechnology for changing
the method of Mandi APNC trom the mamtenatce ot trade transtonn

The e-NAM v an onlme marketme cateway where networks the prevailmg APMC
T

nation to prepare an mtegiated domestie rade for tarmme coods The Small

mandis all over
Farmers” Agri-busmess Consortmm (SFAC) as the leadmz miplementing orgamization 10 operate
nd mawtam the <-NAN platform SFAC 15 an mcorporated conunnmry of Departinent of
Agniculture. Cooperation & Farmers™ Weltare (DACKEW) beneath Musuy of Agniculture and
Farmer Welfare (NMoA & FWY The e-NAN svstem was tust Linnched m India witli an mitial
coverage of 21 mandis around N states and allowme makenme m 24 2oods on a pilot basis Suice

‘lien the number of mandis pirearated wirl ¢-NAN Las mcreased 1o 470 by October 2017 and

I march 2018 Tlhe

SNS mandis across sinteelnr states md Two ton tenton e covered n

aticula apphication evolved tor NAN was obtamable m every mandi that acceprs 1o bimd wit]

among trades of

Ny
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donmestic network without price tluough requued altel ations to follow the proclamations of every
<tate mandi act. As on October 2019, around 1 63 crore farmers. 70,414 commuission agents. and

over 1.25 lakh marketers have been jomed on the eN AN program m 16 states and 2 unon

terrtory. eNAN[ progiam auns 10 encourage agriculturalists m obtaming cood made access.
discover number of buvers traders tor thew yield as well as gam a larger profit. Agl jculturalists
could access the detail on e-NAN sunply by then hand plone from every place. The dagital
marketing program focuses at decreasmg exchange expenses. bridgmg imformation asynnpetry

A assists 1 elaborating the trade access to agriculturists

1 he Present Status

Rediv. 4 42018 pomted out that e-markets help to mcrease competition. elimmate
collnsion among traders which results in mereased farmer's price and market arrivals. E-markets
facilitate competitive bidding and same-day payments fo farmers. Biggest hurdle in the
mnplementation of eNAN 1s aligning mterest of all stakeholders but They concluded that the
cuccess of e-markets will satisfy the conflicting interests of all participants meluding farmers.
comumission agents and traders.

Yaday and Sharma 20177, have observed that eNAN 15 an digiral mter-connectiviry that
focused m assembling the needs of farm tradme transtorm for allowne agricultalists for obtam
4 better cost of then vield Theyv have also suggested that the decision of creatmgz e-NAM
program for agriculmralists cam eliminate iter-state obstacles m transterrme agriculnual vield
1s well as could be a game-changer. Fmally that ¢-NAM becomes completely finenional all ovel
the nation along with the parallel objective of One Naton One NMarker tor farm vield can tuin
mto a real life m the near future

Chand R

(2016, hias pomted out that e-NANL mproy od agaressiveness m the agriculture
1ade durme higher mvolvement of purchasers also a large mansparent syvstem of hiddmg. He
cnogested that e-NAN fulfills advantage m conectuis Ll 1 ides m the nanon also

nelndme digital platforms with a smele tnadme heense around the nation as well as a

nltralist obtams the chowce to trade Lits cood m every place ot the nation
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Rathore. R & Panda S, (2015 have obeerved that agiiculural marketing plays
nupoitant role m moving products fiom producer to consuier. \oreover. agricultue marketmng

also facilitates contract farmmg and encourages public-private partnerships 1w the marketuz

vard. Likewse. agrieulture marketng reform and mtegration of the APMCs will come with a
mator reform m agriculture marketng. State-wise 198 mandis wregrated with the electronic

national agrculture market.

Objectives and Research Methodology

e To Studyv the mprovement i the functioning of APMC with the mtroduction of e-NAM.
The research has depends upon secondary data gathered from different origins such as articles.
varous published research papers. W ebsites and annual reports on Agriculture Marketng and

other available sources on Electronie National Agriculiure Markermg

Reforms in APMCs System Under Agricultural Marketing

The Government of India have mitiated a ceveral reform measutes telated with
acricnlture marketing that are hkely to have » jde-ranging positive mupacts on farmer’s mcoine.
The Government emphasizes first to cairy out reform m the agriculture maiket by designmg
Aoriculiure Produce Marketmg Conuittee Act. 2003
Some reforms may be outlmed as under:
APMC Act, 2003:  Afier 1eahizme the necative-effects on farmers under regulated markets
durmg 1990s . the government formulated  model Agnculiue Produce Marketng Commttee
(APMC) Act. 2002, which provided new maiket channels. evicion of hicensing requirements.
storage facilities. provision of duect marketng
APLM Act, 2017 In contiuation of matket teforms atter mplementation APLN Act. 2017,
apme  considered as the aanicultral produce & livestock matket conmittee The Model
\opicultural Produce And I vestock Marketime Act. 2017 provide retorms that meludes putting
np trades m private busuiess dpect maketing. fanmer-consuner markets. de-1eculation of fruits
and vegetables. e-tiadumy smgle-pomt levy of nuarhet fee issue of untied smgle tadmg license
n the ~tate. declaimz warehotses as market vands help farmers 1o vend then produce for bette

NICeS

w

w
5




I ‘f ll.l

o
ISS\: 0971-2143 5 @
e Gl Vol 31 Issue 18 April 2020

In contmation of market refonns. now recentlhv SFAC mplemented e-NAM an eftort 1o
ntihze recent technolooy and provision for new mutiatives tor modifving the method of

NMandt APNMC Tt covers. combmme all the available APMCs m the nation to make a unfied
diental tade tor agriculure vield

Electronic National Agriculture Market: An Overview

e-NAN 1 a pan-India digital marketing gateway mtiated on 147 Apnl 2016 fully mvested
frough Central Government and executed by Small Farmers Agribusmess Consortiim eNAM
sateway avatlable APMCs trade place. private trades. and other unauthorized trades to merge all

the nationwide farming tades by making a cential digital program for agrarian zoods cost
timding. It auns at:

e Enswimg that agnculturalists obtaims a better cost for then vield and more choice

concerning who to sell it

Elimmating the monopoly ot negotiator m the process.

e lmprove transparency.
To bring equality m prices and

Increase m tarmer s mcone

Why eNAM is needed?

¢NAM 1s essential to provide a general wmform tade tor farmmg goods Present APNMC
authorized markets restizet the reach of marketing from agrienlture products m the mtial powt of

nade at the domestic mandr typically at the level of tahsil. distiiet [l here one state st a

melged agranan trade as there wete exchange prices on transtertme vield m one trade place 10

other withm the 1dentical state Many pernuts were tequued to exchange at several nade places

ay

fom the same state This has tesulted m a very fragmented and hiel-price agranan tinancial that

stops econonies of scale as w ell as combined motion of Agin products atound distiiet and state

houndaries ¢NANI attempts 1o descuibe and transtorm this practice of fragmentation ot tades.
timallv dimunishime nnddlenen expenses. wastage and costs for the ultunate consumer. This
creates on the poter

ency of then domestic mandy also lets 1t suggest it vield m the donesne level
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Process Flow of Electronic National Agriculture Miarket e

In the e-NAM market process. all related activities starting from gate-entry recelpt 10-

assaying-online “’i‘dillg“\’eiglﬂllellt-in\'OiCmg- online payment and final gate exit are mvolved.

SNAM is a virtual market place with a physical trade (mandi) at the backend. networking the

available APMC mandis to make a integrated domestic trade for agrarian goods for pan-India

digital marketing. Mandis manage large quantities of agrarian yield. eNAM offers fast standard

assessing results to advertise digital marketing. Figure: 1 depicts the process of the electronic

national agriculture market (e-NAM).

Figure: 1 Process Flow Diagran of e-NAM

O 5

“

Source: hips enan.gov il
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Working Model

eNAN attemp : - " ,
DU 1o connect the available physical authorized wholesale trade (called the

APMNCS) over ¢ ‘
I aonline progran to ¢ uel a nteor . . .
. prog 10 construet a tegrated domestic trade for agranan produces.
1S also encouraees siecece finl 1 . ,
chieourages successful trading chances for the agriculturalists to vend their vield via an
digutal rivalry lear cost findi . T T
anal rivalry and clear cost findimg methods and digital paviment facilities. This also encourages

costs congruous with the standard of vield.

Figuve: 2 e-National . tgriculture Market: Working Model

4 National

(' ‘ Agriculture Market
N AN Pratie o Portal
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fe vy

Source. hps. enon zovan o
It explores to make an mtegrated domestic trade for tarnng

e-market stage e-NAN[ by March 2018,

coods through combming 383

authorized trade places (APNCO) through a general

yoriculturalists can be able to obtain a best cost of thewr vield over electronie national agriculture
Agric alists ¢

market.

Varket Integration to e-NAM

11 . avarlable APNCs inthe nation o make an itegrated domeste
It includes combinmg entire .

. , — o1 ¢ method for
( jan vield. eNAN focuses fultill through an adequate pernutting methe
{oital place for agrark
digiral place tor a: ) ‘ N , wholesale vard. a one
1]y o any prerequisites of holding a physical existence m the whe \
chasers with 1o an ‘ e e -
mehJ\e nd sle levy of tax charge for the mitk
' he ¢ ~and a smgle e ; (
gt aleting i the country. di ; \
mi o easy for marketmg 1
permit bemg €as!
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market mfrasimcnue valie addin FATIOL a s 1eduo e Lansaction costs o eions vy
addition and enabling market -
o Nel access 1o tarens

Table: 1 Srare i

ise List of R

AY ural Pri ,

eNAM in 18 states as on 31V March 70’1";(”1 Regulared Markets and those integrated nnder
O

S.No.

States/UTs

—
;\ Rural Primary

Regulated Number of

\ Andloa Plﬂd;\h ; Retail \—l:\l\\t‘l\ | \l'.\rlg:h | Integrated APMOS
\ Chamh«}mh I l( : l? v ‘ 37 ‘ 23
\ Chlmmxfzrnh |‘ l)ﬂ 5 “,l | 0l
Gt 2 187 | K
| Hayana s <20 ¥
Hunachal Pradesh i‘l s _;4 — ‘l‘l)
| Tharkhand o T’ 60> > " ¥ 10
Tladmpapradon |0 S s
- \["h””fljlﬁmi__f;ﬂ_tk77”3.?00 S oos 60
Odisha ] s 46| 10
Pondicheny \ 00 09 ] 0
Pmmb 1390 A 124 \ 19
Rajasthan \ o312 ] "o o 25
annl\ndu - \. 00 2R3 "\‘ 23
s Tehn«zmmﬁt N v: 64 \: .
Ut Pradesh ‘\ 2404 018 1 100
Uttax akhand ‘; 30 g 58 1‘ Lo
TIx | West Bengal h 3230 * I 17
Total ; 13436 L =929 383

Source Naue nal Bank for A el e and Riual Development NABARD Departinent of Eoononiie analysis and
Jecearch. Notv ember 2018

The above table shows Al mtegrated aoncule markets with the help ot the hastozramn

-~

ayaph below (Figuie ) L ookmg at the data 1elated 1o teetated mandis 1o LA ndia The
;ho‘.'e Table:1 shows state-wise Jetauls of 383 wholesale authonized ade agreulie produee
market gomnmree\.xl’.\l(”) wis ~0 L merzed W il e-marhet CeoNAND ) progran 16 ~tates and
2 umon :ennmiewl"l"\\ The ghest jumbers ot mandis wele hnked with e AW\ L

2 . g 3 RIS HIRY 1\\\11\1."1111“ 1 \hk‘\l Jdate
( OW i aal ‘lll\- 1)y W hl\.h Jone nece R
pif\kl\*h [ 1(”.” and low e~ il C 11.\11\“7.\ ]y contd

{ -d { 385 NTC S W 1\1 ALl N\ \\\
] 1‘ ll\l g Ck‘lllllll“c‘c act Aty 1he lH\L‘_l.\HUH of O \\ A\ \ ¢
qorarian Vield B Nl 1
plattorm js an ongois PLOCESS
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Figure: 3]
<O Inteerate j
tegrated Mandis witl e=NAM in India
N (

1 Mandies Covered

Progress of e-NAM

v on 317 October 2019 the e-NAN has intearated 383 trades of 10 states and 2 union

Lie e-NAN progiam Tradmg have been presently holdmez position ou the electionic

Jetwotk w38 mandis also has eased 1o find cost e actual period 1w a clear way The

Governent Lios also deaided 1o combine an additional 200 mandis by the end of this Yeal and
wmother 210 21s \farch 2020 There were over 2 =00 APMC mandis as wellas 4.000 ~ub-
) ¢ farch 202

. , i A eraoe up (o 31°0ctober2019
[able: 2 Llecironic National Aericulir Varher Coverage ]
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16 Stat o
Sldles ) o
2 Union Territory 2 Lo
3835 Nandi ' (tood grams cereals 25 vegetable
VOL d1d1s \ '
S 40001l seeds 13 spices 14ttt 2
and other commodities 29)

Total Quantity Traded- 2,58,76.016
milhon tonnes

-

v . ;.
Nunber of Registered Users |
Farmers \ 165 Crore |
; Tiadets — 125 Lakh

Source: hips: enam gov.in

As per the cumr 1: . N _

! cwrrent data 150 commodities consisting staple food araiis cereals. vegzelanis

oilseeds. spic - A 4 T
ds. spices. fiuits. and other commodities were in its catalogue of goods obtamable !

market under a platform total quantity traded 2,38.76,016 million tonues.

-

Challenges

Manv challenges have been recognized by the experts. At the mandi related 10 e-NA5

such as phvacal and techmcal support. powel qupply. connectivity. pricmg. testz =2 qnali:

parameters. working environment and lack of mformation awareness otc. several <l
faced by the farmers and tadens.

e Althoueh few agricultualists have them to mandis. thew produce could be unuuporant

motivate far away purchasers pidding digitally. In this wav. the expecianion 10 s =

discovery 1s quue fragmental.
astimared o1 TS

e Fuven if the stmctiue form looks easy. but 1t cannet he as 2asy as

7 > radme then produge 13 dom
Because many agncultimalists has a tadion ot tradmg then produs

product aggrediatol then havmg then soods to the nandis.

> : Ational level demeanor 4 challeng
e Qualty dispanty i soods at both the state and nation:

' eorrect stage for market leveled
Electionic Progiams wich as eNAN can Pe the cortect staze o mak C
b4 <l a1 dl

! e~ not s 1 can happen
produce but for the 1es1. not sme it m happe
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Conclusion
The above . !
ibove discussion proves 1]

e contention tli g . :
, : at eNANI he Hmpetitiveness
through abundant involvemeys of ‘ [has amproved comp

) NI - ) o ]
lace. N purchasers as well as clear method of biddmng in the tade
place. eNAN make possib]

S untormity of nract; . :
g s . ormity of practices athwart the combined trades and elnnmates
asyimmetry mtormation amonest tarmers

| ‘o i and pwchasers. Heavy and lage marketers get a
chance 1o mmmediatelv tal . ) . j
v take part m APNCs and for domestic matketers. e-NAM has also

DIOVIC A clatie s .

ru vided a chance to utilize the National Market which has reduced the intermediation charge. It
las ﬂlsé promoted right time cost finding depends upon real demand aud supply. Agriculure
marketmg reform and ntegration of the APMCs through eNAM platform 1s an effort to used
recent technology for modifving the method of mandis all over India with a single license of
trade which 1s acceptable around the nation. Agriculturalist obtains the choice to trade then vield

m every marketplace of the nation. provides access to a countrywide matket for the farmers. so
¢NAN became entuely operational everywhere i the nation and the defmitive aun of "One
Nation One Market™ for agrarian yield becomes a real life.

This clearly implies that the monopoly of the APMCs cont inues unabated with mtegrated
285 mandis in 18 states UTs to an online platform. Overall the ¢-NAM portal is very efficacious
m which easilv agriculture market benefited to Indian farmers and traders but 1t should not be

recognize as panacea for all mpet fection m the agriculture maiket
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