Exploring the Impact of product reviews on
Consumer’s Cognition in their Online Shopping
Behaviour.

Dissertation

Submitted for the Degree of

MASTER OF ARTS

IN
PSYCHOLOGY

Parilav Jain
(Y20225012)

Under the Supervision of

Dr. G. K. Tiwari

DEPARTMENT OF PSYCHOLOGY
SCHOOL OF HUMANITIES & SOCIAL SCIENCES
DOCTOR HARISINGH GOUR VISHWAVIDYALAYA,
(A CENTRAL UNIVERSITY)

SAGAR, (M. P.), 470003, INDIA

2022



DECLARATION

I PARILAY JAIN declare that ifig Dissertation Report
entitled “Exploring the Impact of product reviews on
Consumer’s Cognition in their Online Shopping Behaviour” is
prepared by me and this is my Original and Bonafede’s work
and the veport Prepared therein is based on vesearch by me
during my Master of Art’s in Psychology under the
supervision of ODr. Gyanesh Xumar Tiwari, Assistant

professor, Department of psychology, Dr. Harisingh Gour A
Central University Sagar (M.P.).

I further declare that to the best of my knowledge and belief
this worR is not submitted to this or any other University for
the award of any other Degree or equivalent courses.

Place: Sagar (M.P.)

Date: 10| 10]2022 ﬁ,

(PARILAY JAIN)
Reg. No. Y20225012

Page | i



fas fumr

DEPARTMENT OF PSYCHOLOGY
AR T wrie g SIHY-TITE,
School of Humanities & Social Sciences,

SIRY giiRiE IR fayfaemer, arr, 470003, H. W, U,

Doctor Harisingh Gour Vishwavidyalaya, Sagar, 470003, M. P., India
Website: www.dhsgsu.ac.in

f“
&/

N/

~ ® (om : i i
& RF Red B ) O G XK Tilward
mm Emall : gvaneshpsychology@ygmail.com

Assistant Professor

CERTIFICATE

This is to certify that Mr. Parilay Jain, a student of Masters of Arts in M. A)
Psychology, Department of Psychology, Dr. Harisingh Gour Vishwavidyalaya
(A Central University), Sagar (M.P.) India, has submitted this Dissertation
Report entitled “Exploring the Impact of product reviews on Consumer’s
Cognition in their Online Shopping Behaviour” under my supervision. It is the
original work of the candidate and it has not previously formed the basis for the
award of any Degree, Diploma, or other equivalent courses. The Dissertation

work represents independent work on the part of the candidate.

Place: Sagar (M.P.) Signature
@,\N\@L\ “
Date: \0 o200 (Dr. G. K. Tiwari)

Forwarded

.
o
rod A Sh&g’}a)
Head
Department of Psychology

Dr. H. S. Gour Vig}lgvgyjdyalagg, Sagar (M.P.)
Pap, of P3ycreioy py ARSI R

Page | iv



TABLE OF CONTENTS

Title Name Page Numbers
Declaration 1
Acknowledgement 11
Preface 1'11
Certificate v |
Abstracts v-Vi
Introduction 1-5
Consumer behavior 1-3
Consumer Purchase Decision 3-4
Online Shopping Behavior 4-4
Online Shopping Behavior in India 4-5
Online Product Review 5-6
Review of Literature 7-11
Methods and Procedure 12-21
Statement of the problem 12-14
Objectives 14-15
Methodology 15-16
Inclusion and exclusion criteria 16-16
Measures/tools/materials 16-17
Procedure 17-21
Results 22-33
Discussion 34-40
Limitations of the study 39-39
Implication of the study 39-40
Summary and Conclusion 41-42
References 43-45
Appendices

I-XTII




